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1. Message from
the Chairma
of the
Board

Dear Shareholders:

| am pleased to share with you Compariia Cervecerias Unidas S.A's 2021 Annual Report and
Consolidated Financial Statements. Over the years, we have successfully become a regional
multi-category beverage company, currently operating in six Latin American countries, with our
headquarters, and our heart, still in Chile, where the Company was founded. Therefore, as | write
these words, it is impossible to ignore the political process that our country is undergoing, given
that we are in the midst of drafting a new Constitution, which will be our society’s foundation
for the coming decades.

Unfortunately, the tone of the debate and some of the proposals that have moved forward,
instead of providing rays of hope and signs of reconciliation, have instead become reasons to
be deeply concerned about Chile’s future. The country needs a document that can unite and
represent everyone, and that can correct the errors of the current Constitution; not a text that
imposes division or destroys institutions, that should be improved, but which play a fundamental
role in our society.

There is still time for the Constitutional Convention, which was mandated by our citizens
to draft a constitution that would improve the country for all, to change its course, to allow
responsibility and reason to prevail, to overcome the desire for revenge in order to make way
for true understanding and peace, so that the country can provide solutions to legitimate
social demands. The majority of those reforms will require very significant funding, which will
only be possible with the contribution of an active private sector, committed to the country’s
future, rather than a private sector that is inhibited or frightened away by the imposition of
anachronistic ideas that have systematically failed around the world.

We, as company owners and as a Company, are confident that, sooner or later, Chile will
decisively advance towards becoming a more integrated and inclusive country, which will allow
the coexistence of diverse world views, in harmony, peace and freedom. We demonstrated
this conviction many times in 2021, when CCU invested over CLP 171,854 million in several
projects; we invested 63% of this capex in our country, including the expansion of our beer
production capacity in the Quilicura and Temuco plants, and the recent inauguration of a new
and modern non-alcoholic beverage plant in Renca, which also has the highest quality and
sustainability standards.
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Decisions such as these are also based on the pride that all of CCU’s employees communicate,
on a daily basis, with their commitment and dedication, as they give life to the Company and
moved it with great momentum in 2021. Our workers are the cornerstone of our Company,
they are the people who move us and drive our performance.

As this is the case, and given the exceptional results this year, CCU decided to give an
extraordinary bonus, in line with the growth achieved during the period in the main markets
where we operate.

The details of this year's results are provided in the pages of this report, and they reflect the
efforts of a team of excellence, capable of leading us to overcome the impact of the pandemic.
For this purpose, it was essential to protect people’s health, ensure operational continuity and
safeguard the company’s financial health, in order to continue advancing in CCU's three strategic
pillars: Growth, Profitability and Sustainability, of which | will highlight some milestones below.

In terms of Growth, during 2021, we reinvigorated volume growth, registering an increase of
13% over 2020, and 15.5% over 2019. At the operating segment level, it is worth noting that
Chile ended the year with a 16.7% YoY increase in volumes, while the International Businesses,
which includes Argentina, Bolivia, Paraguay and Uruguay, reached 7.3% YoY growth. In our joint
operation with Postobon in Colombia, meanwhile, volume growth was 37.8% YoY, a significant
step to gain scale and market share. Furthermore, we started working on an initiative in 2021,
which we concluded at the beginning of 2022: in order to ensure liquidity, CCU issued a 10-
year international bond for USD 600 million, for general corporate purposes, for the very first
time in our history, which we successfully completed with financial terms that demonstrate
the enormous confidence that the market has in our Company.

Regarding the Profitability pillar, we delivered positive financial results, with a net income and
EBITDA that exceeded pre-pandemic results. Following the progress achieved in terms of
efficiency in recent years due to the success of the “ExCCelencia CCU" program, we decided
to take the program a step further, under the concept of the “CCU Transformation Plan’, based
on two levels: incremental innovation, which focuses on seeking efficiencies; and disruptive
innovation, which seeks to challenge our business model by incorporating new technologies
to our operations.

At CCU we are committed to sustainable development and, therefore, we believe that the
Sustainability pillar is as relevant as Profitability and Growth. The Company’s Sustainability
Management Model, embracing the “people who move us’, the “planet we care for” and the
“brands that inspire us’, has been fundamental to overcoming the difficult challenges that we
have faced in recent years. In the “people who move us’, along with our employees, we rely on
the trust placed on us by our customers, our suppliers and our communities. To all of them,
we extend our most sincere recognition and gratitude for choosing us and accompanying us
in the development of this great Company.

With regards to the “planet we look after for”, CCU frames its initiatives through specific goals
and commitments. Just as 12 years ago we developed the Environmental Vision 2020 Plan,
which was a decade-long roadmap to guide our work, we are currently implementing the
Environmental Vision 2030, in which we have set even higher goals than those that we had
back in 2010: by 2030 we aim to reduce greenhouse gas emissions by 50%; reduce water
consumption by 60%,; value 100% of solid industrial waste; use 75% of renewable energies;
ensure that 100% of our containers and packaging are reusable, recyclable or compostable,
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and that these contain an average of 50% recycled material. Since we began this commitment,
we have, as of December 31, 2021, reduced greenhouse gas emissions by 37%, reduced water
consumption by 48%, and achieved a 99% recovery rate for solid industrial waste. In addition,
28% of our energy comes from renewable sources; 99.97% of our containers and packaging
are reusable, recyclable or compostable, and 30% of them are made from recycled material. A
further important step will be our future R-PET plant, which will be able to process (recycle) PET
resins from plastic packaging, which we expect to inaugurate in 2024 with a total investment
of approximately USS33 million. Our commitment to the planet is a priority, so we will continue
to move towards a circular economy.

We deliver experiences to share a better life through our “brands that inspire us’, and we do so
with innovation, quality, health and consumer education in mind. In line with this, we always
strive to build brands with purpose. For example, we highlight our soft drink brands Bilz and
Pap’s over five-year commitment to reuse and recycling packaging, and the brands work with
the Teleton in Chile, where we helped bring together over 100 thousand families to more than
550 recycling points throughout the country, from Arica to Aysén, in the largest recycling
crusade in the country.

All of these achievements, and many others, are especially relevant given the challenging
context in which they were accomplished in 2021, and they were only possible thanks to the
efforts of all of those who, with their dedication and talent, make CCU a leading Company.
Once again, thanks to them, to the almost 10 thousand people who work for our Company in
the six countries where we are present.

We continue to live in critical times: the Covid-19 pandemic continues to demand that we take
maximum care to safeguard the health and lives of everyone, while geopolitical tensions are
growing around the world due to the Russian invasion of Ukraine.

| very sincerely expect for understanding, responsibility and hope to triumph, so that we can
continue to always work with energy and optimism to build a better future for all.

Androdnico Luksic Craig
Chairman of the Board

Compania Cervecerias Unidas S.A.
March 2022
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2. Company
Profile

Who we are

Compafia Cervecerias Unidas S.A. and its subsidiaries (“CCU" or the “Company”), a multi-
category beverage company with operations in Chile, Argentina, Bolivia, Colombia, Paraguay
and Uruguay.

In Chile, we are one of the largest players in each one of the beverage categories in which
we participate in, including beer, soft drinks, mineral and bottled water, juice, wine and
pisco, among others.

We are the second-largest brewer in Argentina, where we also operate in the cider, spirits
and wine industries. In Uruguay and Paraguay, we operate in the beer, mineral and bottled
water, soft drinks, wine and juice categories. In Bolivia, we operate in the beer, water, soft
drinks, juice and malt beverage categories.

In Colombia, we operate in the beer and malt beverage industry, through a Joint Ventures
between CCU and Postobon S.A. and its affiliates (“Postobon Group”).

Our operations are divided into the following three operating segments: (i) Chile Operating
segment, which includes Beer, Non Alcoholic Beverages, Spirits, Cider and the Strategic
Service Units ("SSU") in the Chilean market; (ii) International Business Operating segment,
which includes Beer, Cider, Non-Alcoholic Beverages and Spirits, among other categories, in
Argentina, Uruguay, Paraguay and Bolivia; and (iii) Wine Operating segment, which includes
wine and sparkling wine in the export market reaching over 80 countries, as well as the
Chilean and Argentine domestic markets.

We are a Company with a historical tradition since 1850 and, throughout the years, we
have been able to create and share valuable experiences with all the people with whom
we interact, understanding the changes in the environment, growing profitably and being
an important part of the society to which we belong.

N
INSPIRE 4 P1 P2
SER|I €CU
L SUSY Our Our
Purpose Promise
o %
HOW WE HOW WE )
oo P3 | K PS5 P6
Our Our Our
Principles Strategic Pillars Processes
P4 P7
Our Our
Personality Business Platform

- AN J




1. Message from the
Chairman of the Board

2. Company Profile

Who we are

History

2021 Highlights

Property

3. Corporate
Governance

4. Strategy

5. Employees

6. Business model

7. Performmance 2021

8. Sustainability

9. Information of
interest & material
events

10. General Information

11. Subsidiaries and
Affiliated

What does Inspire Us?
SER CCU motivates us to transcend by going beyond our own interests through a concrete

purpose and a true commitment with all of our stakeholders, in order to build a better life

for all the people we interact with.

4 / R
P1 Our Purpose P2 OurPromise
We are passionate about creating we 9omm't to Improving peop|§ S
: . experiences and welfare through our wide
experiences to share a better life. .
range of beverages and by developing a
sustainable business.
- - /
How we are
SER CCU is to live by our principles and reflect our personality at all times.
- - ™
P3 Our P4 Our
Principles Personality
Excellence: We work with dedication to Pride: We are proud of what we are and of
always give the best of us. our history.
Commitment: We aim to achieve our Empathy: We treat others with respect and
goals while also considering the well-being trust.
of the community and the environment. Overcoming: If you change “overcoming”
Integrity: We comply with regulations earlier in the website, also change it here.
and we encourage our people to work Passion: We spread enthusiasm.
ethically.
Empowerment: We are moved by an
entrepreneurial, innovative and proactive
attitudes.
. . J

How we do it

SER CCU involves performing activities based on solid strategic pillars, from a sound

business platform and excellence in execution, through processes throughout the entire

organization.

Y

e N
P5 Our P6 Our
Strategic Pillars Processes
Profitability: Maximize the economic CCU's organization maintains the necessary
value of our business by focusing on our balance between a formal and an informal
operation margins and using our resources organization. A formal organization ensures
to promote efficiency. that what we do guarantees an orderly,
. structured and replicable management,
Growth: Increase the size and scope of . . L
_ while an informal organization incorporates
our operations through market share . .
. . . the necessary spontaneity derived from the
gains, addressing emerging needs, new . . . .
. . leadership and interpersonal relationships
commercial channels, consumption L
- . within the Company.
opportunities, and deepen our regional
business.
Sustainability: Ensure long-term value of
. rocesse
the company by properly balancing current Organization Directors Organization
and future wellness of the people we Informal Formal
_ _ Processes
interact with, our brands development and Operational
environment care.
/
N
P7 Our
Business Platform
Our business is based on operating, with focus and synergy, a valuable multi-category brand
portfolio, with responsible promotion, both regionally and at an export level.
/




1. Message from the o . . . . . N . . e
Chairman of the Board We live in a fully integrated world where the actions we take have an impact on all the people we interact with. At CCU we are inspired by this interaction, which is why we constantly seek

to positively impact people’s lives through commitments and concrete actions that we carry out every day.
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2021 Highlights
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3. Corporate Consumers: We are present in their consumer occasions. Environmental Vision 2030

Governance . : . : : : :
Clients: We deliver satisfaction, quality of service and maximum _ _ _ . - o S
execution The importance to do business with a long-term Environmental Vision, which involves short-term initiatives
4. Strategy | to achieve our goals, and we encourage environmental consciousness within our company.
Employees: We promote actions for security, development, and growth.
5. Employees Suppliers: We promote collaborative relationships. Environmental initiatives throughout our value chain inspire us and our commitment is captured in a specific
Environmental Vision for each decade. The dimensions to 2030 consider:
Communities: We contribute to their development by building trust
6. Business model and mutual value.
Shareholders: We generate sustainable value. Emissions Water Use
7. Performance 2021 _ - _ . Reduce CO2e emissions per liter produced. Reduce water consumption per liter
Society: We have a positive impact on society and the environment. .
Use of renewable energies. produced.
8. Sustainability Suppliers: We promote collaborative relationships. Waste

Promote the reduction and recovery of waste.
, Ensure that our containers and packaging are
9. Information of
interest & material reusable, recyclable or compostable.
events Incorporate recycled material in our containers
and packaging.
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History

.
The first brewery in Chile is born in Valparaiso,

founded by Mr. Joaquin Plagemann.

The German immigrant Mr. Carlos Anwandter
establishes Companfia de Cerveza de Valdivia.

The first brewery in Valparaiso merges with Fabrica
de Cerveza de Limache, giving rise to Fabrica
Nacional de Cerveza.

Fabrica Nacional de Cerveza acquires Fabrica de
Cerveza y Hielo of Gubler and Cousifo.

Fabrica Nacional de Cerveza is incorporated as a
corporation with the name Compania Cervecerias
Unidas.

CCU becomes the leading beer producer in Chile
after the incorporation of the breweries Ebner in
Santiago, Anwandter in Valdivia and Compania
Cervecera La Calera. // CCU enters the soft drink
business with Bilz, after the incorporation of Ebner,
the company that introduced Bilz to the Chilean
market in 1905.

CCU acquires the breweries of Concepcion and
Talca.

CCU acquires the Mitrovich Hermanos brewery in
Antofagasta.

1

06060060600

S

estate in Osorno.

CCCU acquires the brewery from Jorge Aubelg
o
O

The Escudo beer brand is launched.

CCU acquires the brewery from the company Floto
y Cia. in La Serena.

CCU begins to produce Pepsi-Cola under license.

The Company acquires the Cachantun water brand
and its facilities in Coinco.

The corporate name of the Company is changed to
“‘Compania Cervecerias Unidas S.A”"

The Luksic group, through Quifienco S.A., and the
German group Schorghuber, through Paulaner-Salvator
A.G., create the company Inversiones y Rentas S.A, in
which they have equal ownership, which acquires 64.3%
of Companiia Cervecerias Unidas S.A. (“CCU S.A”).

Through an agreement with Paulaner Brauerei A.G.,
CCU begins to produce and distribute the German
beer Paulaner in Chile. // CCU expands its mineral
water business with the acquisition of Agua Mineral
Porvenir S.A.

°U

CCU is the second Chilean and third Latin Americ@

company to place ADRs in the U.S. market.

CCU enters the wine business through the acquisition
of Vifia San Pedro S.A., today Vifia San Pedro Tarapaca
S.A. ("VSPT" 0 "VSPT Wine Group”). / CCU enters the
beer business in Croatia, acquiring 26.9% and, later,
control of Karlovacka Pivovara d.d., which it sold to
Heineken in 2003.

CCU enters the Argentine beer market through the
acquisition of two regional breweries: Compania
Industrial Cervecera S.A. of Salta and Cerveceria
Santa Fe S.A. // CCU signs a joint venture with
Anheuser-Busch, which acquires 4.4% of its
subsidiary in Argentina, to produce, sell and
distribute the Budweiser brand in Argentina.

CCU successfully completes its second ADR
placement abroad, in conjunction with an offer to
local shareholders, for a total of approximately
USD 155 million.

Compafiia Industrial Cervecera S.A. acquires the
brands and assets of Cerveceria Cordoba S.A. //
CCU ventures into the Peruvian beer market through
a minority position in Backus & Johnson, which it
sold in 20071.

D

(O e
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CCU acquires from Buenos Aires Embotelladoras
S.A. and Inversiones Punch Limitada, the remaining
45% of the shares of Embotelladoras Chilenas
Unidas S.A., its non-alcoholic beverage producer
subsidiary, with which CCU S.A. becomes the owner,
direct and indirectly, of 100% of its capital stock.

CCU acquires 50% of Cerveceria Austral S.A. //
Vinha San Pedro S.A. acquires Finca La Celia S.A. in
Mendoza, Argentina.

Anheuser-Busch reaches a 20% interest in CCU S.A.
and sells its position in 2004.

CCU acquires 50% of Companfnia Cervecera
Kunstmann S.A. (today Cerveceria Kunstmann S.A.).

Heineken N.V. acquires a position in CCU S.A.
through the acquisition of Finance Holding
International, owner of 50% of Inversiones y Rentas
S.A., controlling shareholder of CCU S.A. // CCU
begins to produce and commercialize Heineken
beer in Chile and Argentina // CCU enters the pisco
market in Chile with the Ruta Norte brand.

CCU enters the ready-to-eat food business with the
acquisition of the brands and assets of Calaf S.A.I.C.
and Francisca Calaf S.A. This transaction is carried
out by the subsidiary Embotelladoras Chilenas
Unidas S.A. in conjunction with Industria Nacional
de Alimentos S.A., a subsidiary of Quifienco S.A.

CCU enters into a joint venture with Cooperativa
Agricola Control Pisquero de Elqui y Limari Ltda.
(“Control”) to form Compafiia Pisquera de Chile S.A.

2008

O

Embotelladoras Chilenas Unidas S.A., through i@

affiliate Promarca S.A., acquires 50% of the Watt's 7)

brands, including Watt's Ice Frut, Yogu Yogu and
Shake a Shake.

CCU and Nestlé Chile S.A. sign a partnership
agreement to develop the mineral and bottled water
business in Chile, through the company Aguas CCU-
Nestlé Chile S.A., which also holds an exclusive
license for the Nestlé Pure Life brand in Chile. //
Foods Companiia de Alimentos CCU S.A. buys the
Natur cereal brand.

The Argentine subsidiary Compania Industrial Cervecera S A.
acquires a plant in Lujan and the brands Bieckert, Palermo
and Imperial. // CCU, together with Vina San Pedro S A,
enters into a merger agreement with Compania Chilena de
Fosforos S A. and its subsidiaries Terciados y Elaboracion
de Maderas S.A. and Vina Tarapaca EX Zavala S A. through
the absorption of Vifia Tarapaca EX Zavala S.A. by Vifa
San Pedro S.A, the latter being renamed Vina San Pedro
Tarapaca S.A. // Foods Compania de Alimentos CCU S A.
acquires 50% of the company Alimentos Nutrabien S.A.

Nestlé Waters Chile S.A. purchases 29.9% of the
shares of Aguas CCU-Nestlé Chile S.A. // CCU issues
2 million of Unidades de Fomento ("UF") in 21-year
Series H bonds at 4.3% in the Chilean market.

CCU enters the cider business in Argentina by acquiring
control of the companies Saenz Briones y Cia. SA.I.C. and
Sidra La Victoria S.A. / The subsidiary Inversiones Invex
CCU Ltda. acquires 4.04% of Compania Cervecerias Unidas
Argentina S.A. owned by Anheuser-Busch Investment
S.L. With this, CCU reached 100% of the ownership of
Compania Cervecerias Unidas Argentina S.A.

o
o

Compaiiia Pisquera de Chile S.A. starts to distribute
Pernod Ricard products in Chile.

CCU acquires the Uruguayan companies Milotur
S.A., Marzurel S.A. and Coralina S.A., entering
Uruguay with the production and marketing of
mineral waters and soft drinks under the brands
Nativa and Nix, respectively. / CCU, through Aguas
CCU-Nestlé Chile S.A., acquires 51% of Manantial
S.A., a home & office delivery (HOD) business
of purified water in bottles through the use of
dispensers.

On April 3rd, Andrénico Luksic Craig takes over
as the new Chairman of the Board, following the
death of his brother, Guillermo Luksic Craig. / CCU
S.A. increases its capital by issuing 51,000,000
new ordinary shares, placed both in the domestic
market and through ADRs in the U.S. and other
markets outside Chile. // CCU enters Paraguay
with the production, marketing and distribution of
alcoholic and non-alcoholic beverages, under various
brands, owned, licensed and imported, through the
acquisition of 50.005% of Bebidas del Paraguay S.A.
and 49.96% of Distribuidora del Paraguay S.A., both
Paraguayan companies. // Through its subsidiary
CCU Inversiones S.A., together with Inversiones PFI
Chile Limitada, Bebidas CCU-Pepsico SpA is created,
deepening CCU’s association with PepsiCo Inc.
and extending the license agreement granted to its
subsidiary Embotelladoras Chilenas Unidas S.A. to

a long-term agreement.
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CCU enters the Bolivian market with the multi-
category production and marketing of alcoholic and
non-alcoholic beverages through an association
with Grupo Monasterio, acquiring 34% of Bebidas
Bolivianas BBO S.A., with the option to acquire an
additional stake that will allow it to own 51% of the
shares of said company. // Through its subsidiary
Compafia Industrial Cervecera S.A., CCU reached
agreements with Cerveceria Modelo S. de R.L. de
C.V. and Anheuser-Busch LLC for the termination
of the exclusive import and distribution agreement
for Corona and Negra Modelo beers in Argentina,
and also the termination of the license for the
manufacture and distribution of Budweiser beer in
Uruguay. In exchange, Compafiia Industrial Cervecera
S.A. receives the amount of ARS 277.2 million,
equivalent to USD 34.2 million. // CCU, together with
its subsidiary CCU Inversiones Il Ltda., entered into a
series of agreements with Grupo Postobdn through
which Central Cervecera de Colombia S.A.S. was
established, a joint venture in equal parts for the
production, marketing and distribution of beer and
malt-based non-alcoholic beverages in Colombia.

CCU, through its subsidiary Embotelladoras Chilenas
Unidas S.A., enters the instant powdered beverage
business with Empresas Carozzi S.A., creating
Bebidas Carozzi-CCU SpA, a joint operation in equal
parts. In turn, Foods Compania de Alimentos CCU
S.A. sells to Empresas Carozzi S.A. the assets and
equipment related to the product manufacturing
business of the Calaf and Natur brands. // Thanks
to an alliance with Molson Coors Brewing Company,
CCU introduces the Coors Light, Coors 1873 and Blue
Moon brands to the Chilean market.

CCU and Grupo Postobodn, through their joint
venture Central Cervecera de Colombia S.A.S. begin
construction of a beer and malt production plant
with an annual capacity of 3 million hectoliters. They
also acquire Artesana Beer Company S.A,, related
to the craft beer brand 3 Cordilleras / CCU, through
its subsidiary Compania Pisquera de Chile S.A,, sells
its 49% stake in Compafia Pisquera Bauza S.A. /
CCU acquires 100% of the shares of Manantial S.A,
through its subsidiaries Aguas CCU-Nestlé Chile S.A.
and Embotelladoras Chilenas Unidas S.A. / CCU in
Paraguay, through its subsidiary Bebidas del Paraguay
S.A., acquires 51% of Sajonia Brewing Company SRL
(formerly Artisan SRL), related to the craft beer brand
Sajonia // CCU, through its affiliate Foods Compafia de
Alimentos CCU S.A. and the subsidiary CCU Inversiones
S.A., acquire 49.9999% and 0.0001%, respectively, of
the shares of Alimentos Nutrabien S.A,, thus becoming
the only direct shareholders of this company.

CCU S.A. and Compania Cervecerias Unidas Argentina
S.A. agree with Anheuser-Busch InBev S.A/N.V. the early
termination of the license agreement in Argentina of the
Budweiser trademark, entered into between Compania
Cervecerias Unidas Argentina S.A. and Anheuser-Busch,
Incorporated (today Anheuser-Busch LLC, a subsidiary
of Anheuser-Busch InBev S.A./N.V.), in exchange for
a portfolio of brands of similar volumes plus different
payments for an amount of up to USD 400 million (before
taxes in a period of three years, subject to prior approval
of the National Antitrust Commission. ), in exchange for
a portfolio of brands of similar volumes plus different
payments of up to USD 400 million (before taxes) over
a three-year period, subject to the prior approval of
the National Antitrust Commission (“CNDC") and the
Secretary of Commerce of the Ministry of Production of
Argentina (“SECOM"), the enforcement authority of the
Argentine antitrust law (the “Transaction”).

// Compania Pisquera de Chile S.A. incorporates the
Peruvian brand BarSol to its portfolio through the
acquisition of 40% of Americas Distilling Investments
LLC, based in the USA, CCU, through its subsidiary
CCU Inversiones Il Ltda., acquires 50% of the shares
of a joint stock company incorporated in Colombia
called Zona Franca Central Cervecera S.A.S,, in
which CCU and Grupo Postobodn participate as
sole shareholders in equal parts, and whose main
purpose is to act as industrial user of one or several
free trade zones, and to operate the brewery plant
that was in the construction stage.

CCU, through its subsidiary CCU Inversiones S.A,,
increases its stake in Vifla San Pedro Tarapaca S.A.
from 67.22% to 83.01% through a tender offer that
concluded at the end of January 2018. / On May
2, 2018, by virtue of the approval of the Argentine
antitrust enforcement authority (CNDC and SECOM),
the closing of the Transaction between Anheuser-
Busch InBev S.A./N.V. and Compafia Cervecerias
Unidas Argentina S.A. takes place, which, among other
matters, comprises: (i) the early termination of the
license agreement in Argentina of the “Budweiser”
trademark, entered into between Compania
Cervecerias Unidas Argentina S.A. and Anheuser-
Busch, Incorporated (today Anheuser-Busch LLC, a
subsidiary of Anheuser-Busch InBev S.A./N.V.) and
(i) the transfer in favor of Compania Cervecerias
Unidas Argentina S.A. of the ownership of the brands
Isenbeck, Diosa, Norte, Iguana and Baltica as well as
the licenses of the international brands Warsteiner
and Grolsch in Argentina. In order to achieve an
orderly transition of the brands, the Transaction
contemplated several agreements by virtue of which
(i) Compania Cervecerias Unidas Argentina S.A.
produces Budweiser beer on behalf of Anheuser-Busch
InBev S.A./N.V.
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for up to one year; (i) Anheuser-Busch InBev S.A./
N.V. produces Isenbeck and Diosa beer on behalf of
Compafia Cervecerias Unidas Argentina S.A. also for
a period of up to one year; and (iii) Anheuser-Busch
InBev S.A./N.V. produces and distributes Iguana, Norte,
Baltica, Grolsch and Warsteiner on behalf of Compania
Cervecerias Unidas Argentina S.A,, for a period of up
to three years (the “Transition Brands”). Accordingly,
as of May 2, 2018, Compafia Cervecerias Unidas
Argentina S.A. begins marketing Isenbeck and Diosa
and ceases marketing Budweiser. Pursuant to the
Transaction, Compania Cervecerias Unidas Argentina
S.A. also receives a payment from Anheuser-Busch
InBev S.A./N.V. in the amount of USD 306 million in
consideration of the early termination of the Budweiser
license agreement and, additionally, USD 10 million for
the production of Budweiser; and from ABI payments of
up to USD 28 million per year, over a term of up to three
years, depending on the scope and time frame taken
to transition the production and/or commercialization
of the Transition Brands. // By virtue of the exercise of
the purchase option stipulated in the Shareholders’
Agreement, CCU S.A. acquires from Grupo Monasterio,
holder of 66% of the shares of Bebidas Bolivianas BBO
S.A., 17% of Bebidas Bolivianas BBO S.A., with which
CCU S.A. became the owner of 51% of the shares of
Bebidas Bolivianas BBO S.A., with Grupo Monasterio
retaining the remaining 49%. Subsequently, CCU
S.A. contributed all the shares it owned in Bebidas
Bolivianas BBO S.A. to its subsidiary CCU Inversiones
Il Ltda., current shareholder and controller of BBO.

o

// Foods Companiia de Alimentos CCU S.A. and CCU
Inversiones S.A., after approval by the Chilean antitrust
authorities, sold 100% of the shares of its subsidiary
Alimentos Nutrabien S.A. to Ideal S.A., a subsidiary
of Grupo Bimbo. / CCU, through its subsidiary Vifia
San Pedro Tarapaca S.A,, signs an agreement with
Pernod Ricard Argentina to acquire Bodega Graffigna
located in the province of San Juan, together with the
vineyards of Pocito and Cafiada Honda, located in San
Juan, and the vineyard La Consulta, located in Valle
de Uco, Mendoza. The purchase agreement is subject
to the fulfillment of suspensive conditions usual in
this type of transaction. // CCU issues in the Chilean
market Series J bonds for UF 3 million, 25-year bullet
and at a placement rate of UF +2.85% per year (Chilean
currency adjusted for inflation), which represents a
spread of 68 bps over the bullet bonds in UF of the
Central Bank of Chile with the same duration. / At the
end of 2018, CCU concluded the construction of the
new distribution center for non-alcoholic beverages
that is part of the CCU Renca Project.

CCU begins construction in Chile of the new
production plant for non-alcoholic beverages, which
will be added to the distribution center inaugurated
in the municipality of Renca in 2018 (Renca CCU
Project). // CCU launches in Chile a modern online
sales site, “La Barra’, which provides a new experience
to consumers, through home delivery of the product
portfolio, and begins to develop a similar platform
in Argentina. // On May 31, 2019, CCU, through its
subsidiary Vifia San Pedro Tarapaca S.A., acquires
the wine assets of Pernod Ricard Argentina SRL,
materializes the purchase of the wine assets of
Pernod Ricard Argentina SRL, including the brands
Graffigna (international business), Colén and Santa
Silvia, for the Argentine domestic market.

In 2020 we developed a regional plan across all six
countries where we operate with three priorities:
the safety of our people and the community we
interact with, operation continuity and preserving
the Company’s financial health. // The Company
placed corporate bonds in the Chilean Market in an
aggregate amount of 6.5 million UF, of which CCU
S.A. placed 7-year bonds in an amount of three
million UF and 10-year bonds in an amount of 2
million UF, while our subsidiary VSPT issued a 5-year
bonds in an amount of 1.5 million UF. // Upon its
successful launch in 2019, during 2020 our online
sales platform La Barra consolidated its strategic
role in the Company, multiplying by four its sales
and also starting its expansion in the region, with its
launch in Argentina and Paraguay. // The Company
announced in Argentina the continuity of a USD 57
million investment plan, which seeks to double the
beer capacity of the Lujan plant in the next three
years. // Bebidas del Paraguay S.A. reached a
stake of 100% of the Paraguayan company Sajonia
Brewing Company S.R.L., from a 51% acquired in
2016. Sajonia is premium craft beer in Paraguay.
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During 2021, we boosted the dynamism of our volumes, reaching a consolidated
level of 34.7 million hectoliters, equivalent to an expansion of 13.0% over 2020.
This higher volume was driven by all our operating segments and main categories.
Moreover, along with higher volumes and a continued focus on operational efficiency,
we posted a positive financial performance, reaching CLP 444,998 million in EBITDA,
representing 50.17% growth, and CLP 199,163 million in net income attributable to
owners of controlling interests, equivalent to 107.1% growth, both also surpassing
our pre-pandemic results.

In 2021, we continued to contribute to face the pandemic. Through our Cristal beer
brand, we began the “ponle el hombro’ campaign to encourage immunization, by giving
away ten thousand tickets to attend matches of our national soccer team and ten
thousand packs of Cristal La Roja. Additionally, as we have done since the beginning
of the pandemic, we keep donating CCU Alcohol Gel and facial protectors to different
institutions.

Focused on operational efficiency, and with a forward-looking perspective, we launched
the “CCU Transformation Program’, which will continue the progress of the “ExCCelencia
CCU" program, improving the user experience in every activity of the company, and
at the same time improving profitability, either in the form of better margins or lower
expenses. Thus, the “CCU Transformation Plan” is based in two aspects: (i) incremental
innovation, which focuses on seeking efficiencies in several corporate areas, such as
sales execution, marketing, revenue management, planning and logistics, procurement,
production, and administrative expenses, and (ii) disruptive innovation, which seeks to
challenge our business model by incorporating new technologies to our operations.

o

In line with our environmental goals, in 2021 we inaugurated and started operating
our new non-alcoholic bottling plant Embotelladora CCU Renca, which counts with
hlgh environmental care standards, such as zero industrial waste to landfills, T00%
recyclable packaging, and efficient technology enabling low water consumption.
Furthermore, this plant uses 100% renewable energy sources and has a low level
of greenhouse gas emissions. We also progressed in electro-mobility, with seven
low-tonnage electric trucks in Santiago by the end of 2021, and we expect to have
another 20 by 2022. At the same time, we continue with the implementation of the
Sustainable Distribution Centers and Zero Waste Route programs, totaling 15 facilities
with zero waste to landfill. We are committed to our planet and will continue on the
path to a circular economy.

In Argentina, we continued to reaffirm our long-term commitment, developing investments
that allowed us to increase beer production capacity at the Lujan Plant by 33%, giving us
greater flexibility to meet the needs of our customers and the growth of the beer industry
in that country.

During April, July and August 2021, CCU increased its participation in the Cider business
in Argentina, through the acquisition of 1,124,111 shares of the capital stock of the
Argentine company Saenz Briones y Cia. S.A.l.C. through its subsidiary Compania Industrial
Cervecera S.A., which consequently holds a 99.9419% interest in said company. Likewise,
in September and October 2021, we increased our participation in Vifia San Pedro Tarapaca
S.A. through the acquisition of 603,639,429 shares of VSPT through our subsidiary CCU
Inversiones S.A., reaching a participation of 84.5159% at the end of December 2021.
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In our joint business with Grupo Postobon in Colombia, we surpassed two million
hectoliters in volumes, achieving a 37.8% increase over 2020, which allowed us to
continue gaining business scale and market share. During the year, the good growth
of our premium beer portfolio in Colombia also stood out. In line with the above, we
improved our financial results, achieving for the first time a positive annual EBITDA
in that country.

For the first time in our history, CCU issued a 10-year USD 600 million international
bond, under Rule 144A and Regulation S of the US Securities Act of 1933, for general
corporate purposes, with favorable financial conditions, reaching a yield to maturity
of 3.365% (165 basis points spread). This process began late 2021 and culminated
in early 2022.

In the ranking prepared by the Spanish firm Monitor Empresarial de Reputacion
Corporativa, Merco, CCU was distinguished as one of the most responsible companies
with the best corporate governance in Chile in 2020. The Company was ranked first in
the Beverages sector for the second consecutive year, and 15th in the overall ranking.
This tenth version of the study also included a special list of the 30 most responsible
companies under the pandemic, which was prepared through the opinion of experts and
citizens, company directors, citizens and workers, and the evaluation of management
indicators. CCU was ranked 12th in this list.

o,

O5°

In April 2027, CCU became one of the sixteen companies distinguished, out of 101
that had applied, with the Carlos Vial Espantoso Award 2020, which was developed
by the Foundation of the same name in conjunction with the Pontificia Universidad
Catolica with the purpose of recognizing companies that implemented good labor
practices to address the pandemic. Also, in the area of our employees, in 2021, the
high and stable satisfaction of the labor climate survey of CCU and its subsidiaries
in the six countries where we are present stood out, reaching 88% job satisfaction
in 2021, with significant participation.

The company was part of Corfo's Ecolmpacta program, a challenge platform for climate
action for entrepreneurs. The first challenge presented was to seek innovative solutions
regarding the constant and sustainable use of water resources for human consumption,
seeking to support the communities in the regions where we have operations: Antofagasta,
Metropolitan, O'Higgins, Araucania and Los Lagos. The winner of this call received funding
from CCU to implement its project in one of the aforementioned areas.

We continued to obtain awards in innovation in 2021. Thus, our subsidiaries
Compafiia Pisquera de Chile and Vifia San Pedro Tarapaca obtained the first place
in their respective categories in the Most Innovative Companies 2021 ranking, a
ranking that recognizes the most innovative companies in Chile.
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Controlling Shareholder

Inversiones y Rentas S.A. ("IRSA"), controlling shareholder of Compafiia Cervecerias Unidas
S.A ("CCUS.A"), is a corporation whose shareholders are Quifienco S.A. and Heineken Chile
Limitada, each of which owns 50% of the capital stock of IRSA. IRSA, directly and indirectly,
through its subsidiary Inversiones IRSA Limitada, owns 65.87% of CCU S.A's capital stock.

The 82.9% of Quifenco S.A’s issued and paid shares belong to Andsberg Inversiones SpA,
Ruana Copper A.G. Agencia Chile, Inversiones Orengo S.A., Inversiones Consolidadas Ltda,,
Inversiones Salta SpA, Inversiones Alaska Ltda., Inmobiliaria and Inversiones Rio Claro
S.A. and Inversiones Rio Claro Ltda. The Luksburg Foundation indirectly owns 100% of the
social rights of Andsberg Inversiones SpA, 100% of the social rights of Ruana Copper A.G,,
Agencia Chile and 99.76% of the shares of Inversiones Orengo S.A.

Andrénico Mariano Luksic Craig (RUT 6.062.786-K) and his family control 100% of the
shares of Inversiones Consolidadas Ltda. and of Inversiones Alaska Ltda. The family of
Mr. Andronico Luksic Craig has control of T00% of Inversiones Salta SpA. Inmobiliaria
e Inversiones Rio Claro S.A. and Inversiones Rio Claro Ltda. are indirectly controlled by
the Emian Foundation, in which Mr. Guillermo Antonio Luksic Craig'st (RUT 6.578.597-8)
offspring has interests. There is no control group shareholders’ agreement among the
controllers of the company.

Heineken Chile Limitada is a Chilean limited liability company whose current controller
is Heineken Americas B.V., a Dutch limited liability company, a subsidiary of Heineken
International B.V,, which in turn is a subsidiary of Heineken N.V. The majority shareholder of
Heineken N.V. is the Dutch company Heineken Holding N.V., a Dutch subsidiary of LArche
Green N.V, which is a subsidiary of LArche Holdings B.V.,, the latter ultimately controlled
by Mrs. C.L. de Carvalho-Heineken.
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QU]NEN‘CO S.A. 50.00% Y RENTAS S.A. 50.00% Heineken
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(1) As of December 31, 2021, IRSA owned directly 59.028% of the shares of CCU’s common stock and indirectly 6.842% through
Inversiones IRSA Limitada’s equity, which IRSA owns 99.9999%.

(2) CCU S.A. shares traded in ADRs on the New York Stock Exchange (“NYSE").

(3) CCU S.A. shares traded in the local market, on the Santiago Stock Exchange and the Bolsa Electrénica Chile, Bolsa de Valores.

As of December 31, 2021, the local custodian banks on behalf of foreign investors have a 10.807% direct ownership interest
in CCU S.A. with a total of 39,933,484 shares and the Chilean Pension Funds ("AFP”) together have a 0.002% direct ownership
interest in CCU S.A. with 6,973 shares.
As of December 31, 2021, our director Francisco Pérez Mackenna has a 0.004% direct ownership interest in Compania Cervecerias
Unidas S.A. with 14,897 shares. Our director Vittorio Corbo Lioi indirectly owns 4,343 shares of Compafiia Cervecerias Unidas
S.A,, equivalent to 0.001%, through the ownership of Vittorio Corbo y Asociados Limitada, of which it holds 82%. Our director
José Miguel Barros van Hovell tot Westerflier indirectly owns 49,533 shares of Compafiia Cervecerias Unidas S.A., equivalent
to 0.013%, through Inversiones Carpe Vitam Limitada. Mr. Juan Boned, senior manager of Compariia Cervecerias Unidas S.A,
holds 300 ADRs representing 600 shares of the company, equivalent to a 0.0002% ownership interest.
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The members of the controller IRSA and sole shareholders of the latter, Quifienco S.A. and
Heineken Chile Limitada, entered into a Shareholders’ Agreement, filed with the Shareholders’
Registry of CCU S.A., which considers restrictions on their ability to acquire shares of
CCU S.A. independently, which must, except for exemptions, be acquired by IRSA. This
Shareholders’ Agreement also contemplates restrictions on the free disposal of IRSA shares
by the aforementioned shareholders, considering preferential rights, among other things.

On March 24, 2021, IRSA acquired in Chile 5,780,000 shares of CCU S.A., equivalent to 1.56%
of ownership interest of the latter. Considering that prior to such purchase IRSA directly
owned 53.16% and indirectly through its subsidiary Inversiones IRSA Limitada owned 6.84%,
as a consequence it directly and indirectly owned 61.56% of CCU S.A.'s shares.

Pursuant to the stipulated in article 198 paragraph 5 of Law N° 18,045 of the Securities
Market Law and Circular N° 1,514 of the Financial Market Commission (“CMF”, which stands
for “Comision para el Mercado Financiero” in Spanish), IRSA made a partial tender offer
(“Tender Offer”) for the acquisition of 16,390,172 ordinary shares of CCU S.A,, including
those in the form of American Depositary Shares ("“ADSs"), representing up to 4.44% of CCU
S.A’s share capital.

The tender offer was extended in Chile and the United States of America between May
19 and June 17, 2021, and during such period IRSA received acceptances for 15,907,548
shares (including 4,884,800 shares represented by ADSs), representing approximately
4.31% of CCU S.A’s share capital.

Consequently, after the tender offer, IRSA became the direct and indirect holder of 65.87%
of CCU S.A’s shares.

Principales accionistas

The following table shows the 12 largest shareholders and their position in CCU.

Number of %
RUT shares of shoa res
INVERSIONES Y RENTAS S.A.™ 96.427.000-7 218,109,273 59.03%
JP MORGAN CHASE BANK 40.000.535-4 75,440,813 20.42%
INVERSIONES IRSA LIMITADA 76.313.970-0 25,279,991 6.84%
BANCO DE CHILE POR CUENTA DE TERCEROS o
NO RESIDENTES 97.004.000-5 10,706,404 2.90%
BANCO DE CHILE POR CUENTA DE STATE STREET 97.004.000-5 10,552,840 2.86%
BANCO SANTANDER POR CUENTA DE INV o
X TRANJEROS 97.036.000-k 10,081,202 2.73%
BANCO DE CHILE POR CUENTA DE CITI NA o
LONDON CLIENT 97.004.000-5 2,077,564 0.56%
BANCHILE CORREDORES DE BOLSA S.A. 96.571.220-8 1,927,200 0.52%
BANCO DE CHILE POR CUENTA DE CITI NA NEW o
VORK CLIENTS 97.004.000-5 1,571,530 0.43%
BANCO ITAU CORPBANCA POR CUENTA DE o
INVERSIONISTAS EXTRANJEROS 97.023.000-9 1,398,183 0.37%
LARRAIN VIAL S A CORREDORA DE BOLSA 80.537.000-9 1,018,649 0.28%
BANCO SANTANDER-HSBC BANK PLC LONDON o
CLIENT ACCOUNT 97.036.000-k 639,906 0.17%
Main shareholders as of December 31, 2021 358,763,561 97.09%

Source: DCV.

(1) Inversiones y Rentas S.A. controls Inversiones IRSA Limitada. Inversiones y Rentas S.A. owns, directly and indirectly through

Inversiones IRSA Limitada, 65.87% of CCU S.A’s shares.

Number of shareholders

As of December 31, 2021, the total number of subscribed and paid-in shares amounted to

369,502,872. The number of single series shares did not change during the year and the

total number of registered shareholders is 4,047.
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Dividend Policy

The dividend policy that CCU S.A. expects to comply with in future years, as reported by
the Board of Directors at the last Ordinary Shareholders’ Meeting held on April 14, 2021,
consists of a cash distribution of at least the equivalent of 50% of the net income for each
year, to be paid annually, once the Consolidated Financial Statements for the corresponding
year have been approved by the Ordinary Shareholders’ Meeting, noting that in accordance
with the provisions of Article 78 of Law N° 18,046 on Corporations, the profits must first be
used to absorb accumulated losses, and therefore the distribution is conditioned to the net
profit actually obtained. Thus, if once the accumulated losses have been absorbed there is
a surplus, the policy described above will be applied to that balance. This dividend policy
corresponds to the intention of the Board of Directors, and therefore compliance with it is
conditioned upon the profits actually obtained.

Distributable net income for the year ended December 31, 2021 amounted to CLP 199,162,730,460,
therefore, the distribution of Provisional Dividend N° 262 of CLP 200 per shares (CLP 400 per
ADR), amounting to a total of CLP 73,900,574,400, paid on October 29, 2021, is equivalent to
37.11% of such income.

Additionally, on December 3, 2021, and as agreed at the Extraordinary Shareholders’ Meeting
of CCU S.A. held on November 24, 2021, the Company distributed Eventual Dividend N° 263 of
CLP 447 per share (CLP 894 per ADR), amounting to a total of CLP 165,167,783,784, charged
to retained earnings.

Dividends
Amount CLP Fiscal
Date Type/N° (CLP Th) per share Year
December 3, 2021 Eventual 263 165,167,784 447 E::?:QSS
October 29, 2021 Interim 262 73,900,574 200 2021
April 23, 2021 Definitive 261 51,422,045 139.16548 2020
December 30, 2020 Interim 260 20,692,161 56 2020
April 24, 2020 Definitive 259 66,492,334 179,95079 2019
December 26, 2019 Interim 258 27,712,715 /75 2019
April 29,2019 Definitive 257 132,404,075 358.33030 2018
January 4, 2019 Interim 256 51,730,402 140 2018
April 26,2018 Definitive 255 40,234,551 108.88833 2017
January 5, 2018 Interim 254 25,865,201 /0 2017

%:f N
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Summary of Stock Market Information

CCU S.A. shares have traded on the Santiago Stock Exchange since 1920. The registration
number in the Securities Registry maintained by the CMF is “0007". The mnemonic code
for the Santiago Stock Exchange is “CCU".

CCU S.A. ADRs have traded on the NYSE since 1999 (CCU S.A. was listed on NASDAQ
between 1992 and 1999). One ADS is equivalent to 2 ordinary shares of CCU S.A. The
mnemonic code for CCU’'s ADR on the NYSE is CCU. The depositary bank for the ADRs is
JPMorgan Chase Bank N.A.

2021 Total Transactions

/ Price \
Amount Closing Average Lowest
Number (%) Price ($) Mayor Price ($) Price ($)
Bolsa de Santiago Figures in CLP
1stQuarter  31,947,085| 204,863,268,401 6,318.00 6,800.00 6,263.16  5,161.40
2" Quarter  45,759,310| 305,552,684,427  7,400.10 7,449.70 6,612.00 6,200.00
39 Quarter  14,570,114| 112,353,722,465 7,219.90 8,699.00 7,665.22 6,819.00
4% Quarter 15,277,254 106,626,818,942 6,930.00 8,090.00 6,908.98 6,500.00
Bolsa Electrdnica Figures in CLP
1t Quarter 1,494,330 9,357,843,166  6,648.20 6,719.00 6,262.23 5,240.00
2" Quarter 1,090,550 /,273,258,080 7,239.90 7,23990 6,669.35 6,233.80
3 Quarter 784,635 6,043,979,496 6,885.10 8300.00 7,70292 6,885.10
4™ Quarter 1,786,151 12,128,590,346 6,860.00 7,602.00 6,790.35 6,503.00
NYSE® Figures in USD
15t Quarter 20,375,154 353,683,481 17.67 18.89 17.36 14.72
2" Quarter 14,653,992 271,323,295 20.14 20.24 18.52 17.34
3 Quarter 10,031,635 200,527,346 17.29 21.82 19.99 17.03
4™ Quarter 10,669,812 179,828,476 16.41 19.49 16.85 15.03

(1) Closing day of the quarter.
(2) The quantity refers to the number of ADSs traded. Prices are expressed in USD and correspond to the value of one ADS.
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3. Corporate
governance

Corporate governance framework

CCU reports its results in accordance with the following Operating Segments, essentially
defined with respect to its revenues by geographic areas of commercial activity: Chile,
International Businesses and Wines. Revenues and expenses of the Corporate Support Units
("CSU") are presented separately as Other.

The main purpose of the Operating Segments is to satisfy the needs of consumers and
customers and, therefore, they focus their attention on the production, marketing and sales
functions. This allows the Operating Segments to concentrate their efforts on having attractive
advertising, correct sales execution, brands with clear positioning and high preference, growing
market shares and correct prices. The Chile operating segment markets beer, soft drinks
and spirits in the Chilean market. The International Businesses operating segment markets
beers, ciders, soft drinks and spirits in Argentina, Bolivia, Paraguay and Uruguay. Finally, the
Wines operating segment markets wine in the domestic market in Chile and Argentina, and
in the export market, reaching more than 80 countries.
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The maximum authority for decision-making in CCU S.A. is the Board of Directors, to which the
Chief Executive Officer reports. There are regularly scheduled meetings of the board of directors
once a month and is formed by nine directors who are elected at the annual shareholders’ meeting.

Pursuant to the Ley sobre Sociedades Andnimas N° 18,046 (the “Chilean Corporations Act”),
there is Directors’ Committee composed of three members, including one independent
member. In accordance with the aforementioned Law, the main functions of this Committee
are: to examine the external auditors’ reports, and other financial statements prior they are
submitted to the Shareholders’ Meeting; to propose to the board of directors the external
auditors and the risk rating agencies of CCU S.A; which the board must then propose to the
shareholders; and to examine the documentation concerning related-party transactions. The
Directors’ Committee must also to examine the managers’, principal executive officers’ and
employees” remuneration policies and compensation plans and any other function entrusted
to it by a Shareholders’ Meeting or requested by the Board of Directors.
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In compliance with the regulations of the Securities Exchange Act of 1934, the Sarbanes
Oxley Act of 2002 and the regulations issued by the Securities and Exchange Commission
("SEC") and the New York Stock Exchange (“NYSE") of the United States of America, which is
applicable to CCU S.A. as an issuer of ADRs traded on the NYSE, there is an Audit Committee.
This Committee is comprised of two independent directors, in accordance with the criteria
established in the aforementioned regulation. Its functions are related to the supervision of
the financial and accounting reporting processes of CCU S.A. and the audits of the financial
statements. It is responsible for proposing the appointment of the external auditor of CCU S.A.
and approving the terms of its hiring, as well as supervising the external auditors elected by the
Ordinary Shareholders’ Meeting, overseeing their independence and resolving disagreements
between them and our administration. It is also responsible for dealing with complaints
received regarding accounting, accounting controls and auditing matters, both from third
parties and employees, under the Whistleblower Procedure.

The top management body of CCU S.A. is the Executive Committee, which is formed by all
the direct reports of the Chief Executive Officer and is chaired by the Chief Executive Officer.
This Committee meets monthly to prepare and then implement CCU S.A’'s Strategic Plan,
once it is approved by the Board of Directors.

The Board of Directors’ Code of Conduct is the document that establishes the principles
that guide the actions of the directors in the exercise of their functions, as well as certain
procedures, policies and good practices transversal to the Company. This Code must be
understood and interpreted in accordance with current legislation, the regulations issued
by the corresponding public entities and the Company'’s internal regulations, including the
Company’s current corporate status, the Manual for the Management of Information of
Interest to the Market ("“MMIIM") and the Company’s internal policies and procedures.

In particular, the content of the Board of Directors’ Code of Conduct is complemented by
the provisions of Law N° 18,046 on Corporations and its Regulations, Law N° 18,045 on the
Securities Market, Law N° 20,393 on Criminal Liability of Legal Entities and the General Rules,
Circulars and Circular Notices of the CMF.
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Governance of sustainability

Our governance structure, oriented to strengthen the 3 strategic pillars that are part of
the business. One of these pillars is sustainability, together with profitability and growth,
which allows us to ensure the long-term value of the Company, taking into consideration
the current and future well-being of our stakeholders, the development of the brands and
the care of the environment.

In this regard, a crucial role is played by the Sustainability Committee, Led by the Corporate
Affairs and Sustainability Officer, who chairs it, and by the Comptroller General as vice-
chairman, this committee plays a key role in the company’s social and environmental
performance, as the body that coordinates the initiatives related to the Strategic Sustainability
Pillar, within the framework of the CCU Sustainability Management Model, which are: People
who move us, Planet we care for, and Brands that inspire us; integrating the challenges of
economic, environmental and social performance in line with the best practices of the industry
worldwide and international standards, including the Sustainable Development Goals (“SDGs”)
of the United Nations.
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At CCU we have contingency plans to mitigate the risks that threaten the operation
and continuity of the operation, contemplating the investments required to face these
effects. This has been based on practical experience in the facilities and on specific
technical reports that support the possible effects that climate change could have on
CCU’s infrastructure.

In the context of the global pandemic caused by COVID-19, which began to spread as of
March 2020 in Chile and the regions in which we have presence, the clear need arose,
as a company, to form specific committees to ensure the health of our employees and
collaborators, as well as the operational continuity of our business.

Based on the above, we created committees to monitor and cover the various issues,
both nationally and in each of the countries where the company operates.

— Covid-19 Committee

— Covid-19 Epidemiological Committee
— Regional Committee for People

— Ad Hoc Crisis Committee

Crime Prevention Model

CCU has a Crime Prevention Model (“MPD"), as dictated by Law N° 20,393, which establishes
the Criminal Liability of Legal Entities in the case of Chile. As for the situation in Argentina,
CCU is implementing an Integrity Program, in accordance with Law N° 27,4017 of that country.

In the implementation of the MPD, we identified all processes that, by their nature, were
exposed to the risk of corruption, and we evaluated the existing mitigation measures. In
this way, new controls were implemented to reasonably ensure that these risks could not
materialize.

In addition, the company has a Crime Prevention Officer, who also reports to the Controller’s
Office, who presents the management of the Crime Prevention Model adopted by the latter
in compliance with the provisions of Law N° 20,393, informing the Board of Directors of its
half-yearly work plan.
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Organization Chart
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The senior executives of CCU S.A. registered during 2020 and 2021 with the CMF are as follows:

Name RUT Occupation Position Start date End date
Patricio Jottar Nasrallah 7.005.063-3 Business Administration Chief Executive Officer of Compania Cervecerias Unidas S.A. 01-07-98
Marisol Bravo Léniz 6.379.176-8 Business Administration Corporate Affairs and Sustainability Management 01-06-94
Maria Gabriela Ugalde Romagnoli 6.554.359-1 Psychology Chief Human Resources Officer 02-04-18
Antonio Cruz Stuven 15.320.602-3 Business Administration Corporate Development & New Business Manager 05-06-17
Domingo Jimenez Manterola 13.882.226-5 Business Administration General Manager of Compafia Pisquera de Chile S.A. 16-08-18
Felipe Benavides Almarza 13.025.939-1 Law General Counsel 16-03-15
Felipe Dubernet Azécar 8.550.400-2 Civil Engineering Chief Financial Officer 31-01-14
Fernando Sanchis Sacchi 14.590.263-0 Accounting General Manager of Compafia Cervecerias Unidas Argentina S.A. 15-05-95 31-07-21
Julio Agustin Freyre 93.603.1170W Business Administration General Manager of Compafia Cervecerias Unidas Argentina S.A. 01-08-21
Francisco Diharasarri Dominguez 7.034.045-3 Business Law General Manager of CCU Chile 01-10-03
Jesus Garcia Sanchez-Reyes 25.111.229-0 Business Administration General Controller 11-05-15 31-07-21
Juan Boned 27.610.083-1 Accounting General Controller 01-08-21
Martin Rodriguez Guiraldes 8.547.811-7 Business Administration Transformation manager 01-03-15
Pedro Herane Aguado 11.677.304-K Business Administration General Manager of Vifia San Pedro Tarapaca S.A. 01-04-13
Ronald Lucassen 24.787.230-2 Engineering Corporate Manager of Industrial Processes 01-05-14 31-03-20
Juan Martin Vannicola 27.370.350-0 Chemical Engineering Manager of International Business 01-04-20
Sebastian Landi 27.206.106-8 Industrial Engineering Corporate Manager of Industrial Processes 04-11-19

(1) Argentine ID.

Compensation and benefits received by senior executives registered with the CMF during 20271 amounted to CLP 9,130 million gross, compared to CLP 6,702 million gross in 2020. Annual bonuses paid

to managers, senior executives and other executives are optional, discretionary and variable, and non-contractual in nature; these bonuses are determined on individual and corporate goals, and are based

on the results of the year. The compensation plan for managers, executives and workers was reviewed by the Directors’ Committee and approved by the Board of Directors of CCU S.A. for the 2021 period.

Mr. Juan Boned, senior manager of Compafia Cervecerias Unidas S.A., holds 300 ADRs representing 600 shares of the company, equivalent to a 0.0002% ownership interest. The rest of our senior executives

has, of December 31, 2021, a direct ownership interest in CCU S.A.
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Board of Directors

Conforme a los estatutos de Compafia Cervecerias Unidas S.A., el Directorio esta constituido por nueve directores que son elegidos en Junta Ordinaria de Accionistas, quienes duraran tres afios en

sus funciones, pudiendo ser reelegidos indefinidamente.

Start date

Relevant Experience

April 2013 (Chairman )
November 1986 (Director)

In CCU since
November 1986

He is currently a member of the board of directors of Cervecera CCU Chile Limitada, Embotelladoras Chilenas
Unidas S.A., Compafia Cervercerias Unidas Argentina S.A., La Barra S.A., Central Cervecera de Colombia S.A.S. and
Zona Franca Central Cervecera S.A.S. He is currently chairman of the boards of Quifienco S.A. and LQ Inversiones
Financieras S.A., vice-chairman of the boards of Banco de Chile and Compafiia Sud Americana de Vapores S.A,,
as well as a member of the board of directors of several other companies and institutions.

In addition, Mr. Luksic is Trustee Emeritus of Babson College, a member of the Harvard Global Advisory Council,
the Columbia Global Leadership Council, the International Advisory Board of the Blavatnik School of Government
at Oxford University, the International Advisory Boards of both the Tsinghua University School of Economics and
Management and the Fudan University School of Management, and the Americas Executive Board of the MIT
Sloan School of Management.

Name Occupation
Director of
Androénico companies
Luksic Craig
Chairman
ID: 6.062.786-K
Bachelor of
Business
Administration
Carlos
and MBA

Molina Solias
Vice Chairman

ID: 48.159.144-9

May 2018 (Vice Chairman)
April 2021 (Director)

In CCU since
April 2012

He is a member of the board of directors of Cervecera CCU Chile Limitada, Embotelladoras Chilenas Unidas S.A,,
Compania Cervecerias Unidas Argentina S.A., Vina San Pedro Tarapaca S.A. and Compania Pisquera de Chile S.A.

He has over 30 years of management and strategic consulting experience in multiple industries, especially in
beverages and consumer goods across the Americas. In beverages, his roles have included business development
for Heineken Americas; planning and strategy for Femsa Cerveza; and board member of Kaiser in Brazil. Prior
to these roles, Mr. Molina was a partner in Booz, Allen & Hamilton, a global business consulting firm. Mr. Molina
meets the independence criteria under the Securities Exchange Act of 1934, as amended, the Sarbanes-Oxley Act
of 2002 and the corporate governance rules of the New York Stock Exchange, and therefore holds the position of
member of the audit committee. Mr. Molina has a BBA (Bachelor of Business Administration) from the University
of Houston, and an MBA from the University of Texas.
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Name Occupation

Start date

Relevant Experience

He has been the chairman of the board of Banco de Chile S.A. since 2007 and chairman of the board of Vifia San
Pedro Tarapaca S.A. since 2013. He is a member of the board of Cervecera CCU Chile Limitada and Embotelladoras
Chilenas Unidas S.A. Additionally, he is chairman of the boards of Banchile Asesorias Financieras S.A., Socofin

igji?r?iss?ration April 2013 S.A., and Banchile Administradora General de Fondos S.A., and member of the executive committee of Banchile
Pablo Granifo Corredores de Seguros Limitada and of the board of Empresa Nacional de Energia Enex S.A. Mr. Granifo holds a
Lavin In CCU since degree in Business Administration from the Pontificia Universidad Catdlica de Chile.
Director April 2013
ID: 6.972.382-9
He is member of the board of Cervecera CCU Chile Limitada, Embotelladoras Chilenas Unidas S.A., Compafiia
Cervercerias Unidas Argentina S.A. and Inversiones y Rentas S.A. Since 2074 he has been the general counsel of
Law July 2015 Quifienco S.A. Before that he was Secretary of Interior Affairs (2010-2012) and, later, the Secretary of Defense of
the Government of Chile (2012-2014). He holds a Law degree from the Pontificia Universidad Catdlica de Chile.
Rodrigo Hinzpeter In CCU since
Kirberg July 2075
Director
ID: 7.016.591-0
Bt /
He is a member of the board of directors of Cervecera CCU Chile Limitada and Embotelladoras Chilenas Unidas
y S.A. Mr. Cullinan has wide experience across different markets and sectors, working in Europe, Africa, America
Director of May 2018 and Russia. Mr. Cullinan held various positions in the Royal Bank of Scotland, including as executive chairman of
companies the Investment Bank. He is currently advisor to several companies
Rory Cullinan In CCU since
Director May 2018

1D: 48.207.653-K
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Name

Occupation

Start date

Relevant Experience

Marc Gross
Director

Passport: N°14FV05378

Engineering

May 2020

In CCU since
May 2020

He is a member of the board of directors of Cervecera CCU Chile Limitada, Embotelladoras Chilenas Unidas S.A.
and Compania Cervecerias Unidas Argentina S.A. Mr. Gross has worked for Danone Group and Sara Lee. In 1995,
Mr. Gross joined Heineken and worked in Greece as Plant Director. In 1999, he became regional operations &
supply chain director Europe for Heineken and in 2002 took over the position of managing director of Heineken
Netherland. In June 2005, he was appointed chief supply chain officer and member of the Global Executive Team.
In this position, he was responsible for the supply chain, including manufacturing, worldwide as well as for R&D.
During the period of 2010 until 2015, he held the position of chief executive officer of Empaque Mexico. From
2072 until 2017, he also served as non-executive director of Keonys, a high tech company in France. Since June
2020, Mr. Gross is principal advisor to the Executive Board of Directors of SHV for their global operations. Mr.
Gross graduated as engineer from Ecole Nationale Supérieure des Arts et Métiers Paris, France and from Technical
University Aachen, Germany.

Francisco Pérez

Mackenna
Director

ID: 6.525.286-4

Bachelor of
Business
Administration
and MBA

July 1998

In CCU since
July 1998

Previously, between 1991 and 1998, he held the position of chief executive officer of said company. In 1998 he
was appointed chief executive officer of Quifienco S.A,, a position he holds to date. He is a member of the board
of several companies, including Cervecera CCU Chile Limitada, Embotelladoras Chilenas Unidas S.A., Vifia San
Pedro Tarapaca S.A., Compania Cervercerias Unidas Argentina S.A., Compania Pisquera de Chile S.A., Inversiones
y Rentas S.A., Banco de Chile, Banchile Corredores de Seguros S.A,, LQ Inversiones Financieras S.A., Sociedad
Matriz SAAM S.A., Nexans, Hapag Lloyd and Invexans Limited. He is also chairman of the board of Compafiia
Sud Americana de Vapores S.A., Empresa Nacional de Energia Enex S.A., Invexans S.A. and Tech Pack S.A. He
received a degree in Business Administration from the Pontificia Universidad Catdlica de Chile and a Master’s
degree in Business Administration from the University of Chicago.
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Name

Occupation

Start date

Relevant Experience

Vittorio Corbo Lioi
Director

ID: 4.965.604-1

Business
Administration
and a Ph.D. in
Economics

April 2012

In CCU since
April 2072

He has held the position of member of the directors’ committee of Compafhia Cervecerias Unidas S.A., in his
capacity as independent director, since he was elected director in April 2012, which he currently chairs. He is
chairman of Vittorio Corbo y Asociados Limitada, member of the MIT Sloan Latin American Advisory Council, of
the International Advisory Council of the Center for Social and Economic Research (CASE) of Warsaw, Poland,
and member of the Public Opinion Committee of the Centro de Estudios Publicos (CEP) in Santiago, Chile and a
Fellow of the International Economic Association. He was president of the Central Bank of Chile between 2003
and 2007, director of Banco Santander S.A. (Spain) between the years 2011-2014, chairman of the board of Banco
Santander Chile between 2014 and 2018, and director of the Santander-México Group, Banco Santander Chile and
ENDESA Chile. He is an economic advisor to large companies as well as family offices. He held senior management
positions at the World Bank in Washington DC and has provided numerous consultancies to the World Bank, IDB,
US-AID, CIDA, SIDA, FASID and the OECD, as well as governments and central banks in Latin America. He was
Professor of Economics in Canada, the United States and Chile. Mr. Corbo meets the independence criteria under
the Securities Exchange Act of 1934, as amended, the Sarbanes-Oxley Act of 2002 and the corporate governance
rules of the New York Stock Exchange, and therefore holds the position of member of the audit committee.
Mr. Corbo holds a degree (in Business Administration) Economics from the Universidad de Chile and a Ph.D. in
Economics from MIT.

José Miguel Barros
Van Hovell tot

Westerflier
Director

1D: 9.910.295-0

Business
Administration

April 2076

In CCU since
April 2076

He is member of the board of various subsidiaries, including Cervecera CCU Chile Limitada, Embotelladoras Chilenas
Unidas S.A., Vifa San Pedro Tarapaca S.A. and Compania Pisquera de Chile S.A. He is director of international
subsidiaries of LarrainVial S.A. and currently a member of the board of Directors of Lipigas S.A., Construmart
S.A., Multiexport Foods S.A. and Stel Chile S.A. Mr. Barros holds a degree in Business Administration from the
Pontificia Universidad Catdlica de Chile and graduated from the PADE of ESE Business School, Universidad de
Los Andes.
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The Board of Directors meets regularly once a month; extraordinary meetings are specially
called by the Chairman of the Board of Directors, either by himself or at the request of any
of the members of the Board of Directors, after having qualified the need for such a meeting
and, in any case, if requested by an absolute majority of the Board of Directors.

The Company has a procedure for the induction of each new member of CCU’s Board of
Directors, which consists of meetings with the Chief Executive Officer, Chief Financial Officer,
Chief Legal Officer, Chief Corporate Affairs and Sustainability Officer and Chief Controller,
in which relevant information is provided regarding the business, processes, policies and
procedures related to the proper exercise of the position of director and member of a
Committee. Additionally, the director may request and coordinate with the Legal Affairs
Manager meetings with any other manager or senior executive. Likewise, and as part of
this process, each director is provided with a set of documents that allows the directors to
adequately know the business, matters and risks considered most relevant to the Company.

The Board of Directors may, at any time, request the Chief Executive Officer of the Company
to engage outside counsel for the purpose of providing the Board of Directors with the
opinion of one or more third party experts in a particular matter. For these purposes, the
Board of Directors shall in each case approve a special budget and choose the company
or natural person that will provide such advice. The Chief Executive Officer may present
the options he deems necessary.

The Directors’ Committee and the Audit Committee have a budget for hiring advisors,
which is determined annually by the Ordinary Shareholders’ Meeting, including economic,
environmental and social issues, which is analyzed in due course and on a case-by-case
basis according to the subject matter, business, contingency or other.

Each member of the Board of Directors of CCU S.A. has access to the Diligent Boards
technological platform, implemented in 2018, providing directors with secure, remote and
constant access to all minutes and documents reviewed at each Board or Directors’ Committee
meeting, as well as the possibility of signing the respective minutes by electronic signature.
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Responsibility Statement

The undersigned Directors and Chief Executive Officer declare under oath that the contents of this Report for the year ended December 31, 2021 are true to the best of their knowledge

and belief.

»

Andronico Luksic Craig
Presidente
RUT: 6.062.786-K

J7

Pablo Granifo Lavin
Director
RUT: 6.972.382-9

Quitee Mata o

Carlos Molina Solis
Vice Presidente
RUT: 48.159.144-9

Cy————=_ %

Rodrigo Hinzpeter Kirberg
Director
RUT: 7.016.591-0

Slce—-

Francisco Pérez Mackenna
Director
RUT: 6.525.286-4

-

s

Rory Cullinan
Director
RUT: 48.207.653-K

i

Marc Joseph Gross
Director
Pasaporte Franceés:
N°14FV05378
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Vittorio Corbo Lioi
Director
RUT: 4.965.604-1

o

'-'-_-:_\l '

José Miguel Barros van Hovell tot Westerflier
Director
RUT:9.910.295-0

> all
SR S
|

i

Patricio Jotar Nasrallah
Gerente General
RUT: 7.005.063-3

This Statement of Responsibility has been signed electronically by the Directors and by the Chief Executive Officer through the use of the Diligent Boards technological platform maintained

by CCU S.A.

March 2022, Santiago.
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Compensation

The board of directors’ gross compensation is determined by the shareholders at the annual

shareholders’ meeting. As approved at the annual shareholders” meeting held on April 14,

2021, the directors’ monthly remuneration, for their attendance to meetings, independent of

the number of meetings held in each period, was fixed at UF 100 per director, and UF 200 for

the chairman, plus an amount equivalent to 3% of the distributed dividends, for the board as a

whole, at a rate of one-ninth for each director and in proportion to the time each one served as

such during the year 2021. If the distributed dividends exceed 50% of the Net income, the board

of directors’ variable remuneration shall be calculated over a maximum 50% of such profits.

Compaiia Cervecerias Unidas S.A.

During 2021, the Board of Directors incurred expenses of CLP 57,859 thousand (CLP 39,200
thousand in 2020).

In accordance with the above, the directors received the following remuneration during 2021

and 2020 for per diem and participation, respectively:

2021 2020
Attendance Participation Attendance Participation

Director (CLP Thousands) RUT Meetings fee Total 2020 2021 Meetings fee Total 2019 2020

Andronico Luksic Craig 6.062.786-K 29,696 300,480 91,280 209,200 45,899 193,501 124,527 68,974
Carlos Molina Solis 48.159.144-9 35,695 300,480 91,280 209,200 34,396 193,501 124,527 68,974
Francisco Pérez Mackenna 6.525.286-4 35,695 300,480 91,280 209,200 34,396 193,501 124,527 68,974
Pablo Granifo Lavin 6.972.382-9 35,695 300,480 91,280 209,200 34,396 193,501 124,527 68,974
Hemmo Parson 48.208.421-4 - 30,427 30,427 - 5,681 147,518 124,527 22,991
José Miguel Barros van Hovell tot Westerflier 9.910.295-0 35,695 300,480 91,280 209,200 34,396 193,501 124,527 68,974
Marc Gross® 14FV05378 35,695 270,053 60,853 209,200 23,007 45,983 - 45,983
Rodrigo Hinzpeter Kirberg 7.016.591-0 35,695 300,480 91,280 209,200 34,396 193,501 124,527 68,974
Rory Cullinan 48.207.653-k 35,695 300,480 91,280 209,200 31,564 193,501 124,527 68,974
Vittorio Corbo Lioi 4.965.604-1 35,695 300,480 91,280 209,200 34,396 193,501 124,527 68,974
Total 315,256 2,704,320 821,520 1,882,800 312,527 1,741,509 1,120,744 620,765

(1) Hemmo Parson resigned as a director of Cervecera CCU Chile Ltda. effective May 1, 2020.The 2020 amount corresponds to the participation in the distributed profits for the fiscal year 2019 and 2020, paid in 2020. The 2021 amount corresponds to the participation in the

distributed profits for the fiscal year 2020, paid in 2021.
(2) French passport.
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Compaiia Cervecerias Unidas Argentina S.A.

In addition, the directors and senior executives of the parent company indicated below
received during 2027 and 2020, for the performance of their duties as directors in the
subsidiaries listed below, the following compensation for per diem and participation:

Compaiia Pisquera de Chile S.A.

2021 2020
Attendance Attendance
Meetings Participation Meetings Participation

Director (CLP Thousands) ID fee fee

Andronico Luksic Craig 6.062.786-K 21,053 26,938 -
Carlos Molina Solis 48.159.144-9 41916 30,818 -
Fernando Sanchis 14.590.263-0 41,916 30,263 -
Francisco Pérez Mackenna  6.525.286-4 41,916 30,818 -
Hemmo Parson® 48.208.421-4 - 7,972 -
Patricio Jottar Nasrallah /7.005.063-3 41,916 30,818 -
Marc Gross®@ 14FV05378 41,916 20,914 -
Rodrigo Hinzpeter Kirberg 7.016.591-0 41,916 30,818 -
Rory Cullinan 48.207.653-k 23,216 27,015 -
Total 295,765 236,374 -

(1) Hemmo Parson resigned as a director of Cervecera CCU Chile Ltda. effective May 1, 2020.
(2) French passport.

2021 2020
Attendance Attendance
Director (CLP Thousands) D Me:etiengs Participation Mefe;ciengs Participation
Carlos Molina Solis 48.159.144-9 17,842 - 15,774 -
Francisco Pérez Mackenna 6.525.286-4 17,842 - 17,196 -
Patricio Jottar Nasrallah 7.005.063-3 17,842 - 17,196 -
‘é%sveemgt“\fvleifgr%?evra” 0.910.295-0 17,842 - 17,196 -
Total 71,368 - 67,362 -
Embotelladoras Chilenas Unidas S.A.
2021 2020
Attendance Attendance

Director (CLP Thousands) D Me:(iangs Participation Me;a;c‘iangs Participation
Andronico Luksic Craig 6.062.786-K 20,758 - 28,707 -
Carlos Molina Solis 48.159.144-9 35,690 - 34,394 -
Francisco Pérez Mackenna 6.525.286-4 35,690 - 34,394 -
Pablo Granifo Lavin 6.972.382-9 35,690 - 34,394 -
Hemmo Parson® 48.208.421-4 - - 5,680 -
Jose Migue Sarres var 0.010.295-0 35690 : 34,394 :
Patricio Jottar Nasrallah 7.005.063-3 35,690 - 34,394 -
Marc Gross®@ 14FV05378 35,690 - 23,007 -
Rodrigo Hinzpeter Kirberg /7.016.591-0 35,690 - 34,394 -
Rory Cullinan 48.207.653-k 32,691 - 28,717 -
Total 303,279 - 292,469 -

(1) Hemmo Parson resigned as a director of Cervecera CCU Chile Ltda. effective May 1, 2020.

(2) French passport.
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Viiha San Pedro Tarapaca S.A.

Cerveceria Kunstmann S.A.

2021

2020

Attendance
Meetings Participation

Attendance
Meetings Participation

2021 2020
Attendance Attendance
. Meetings Participation Meetings Participation

Director (CLP Thousands) ID fee fee

Carlos Molina Solis 48.159.144-9 14274 28,064 13,758 27,773
Francisco Pérez Mackenna 6.525.286-4 14,274 28,064 13,758 27,773
Pablo Granifo Lavin 6.972.382-9 28,548 56,129 27,512 55,545
Jose Miguel Barros van 0.910.2950 14,274 28064 13758 27,773
Hovell tot Westerflier

Patricio Jottar Nasrallah 7.005.063-3 14274 28,064 13,758 27,773
Total 85,644 168,385 82,544 166,637

Director (CLP Thousands) ID fee fee
Patricio Jottar Nasrallah 7.005.063-3 3,548 - 4,584 -
Total 3,548 - 4,584 -
Cervecera CCU Chile Limitada
2021 2020
Attendance Attendance

Meetings Participation

Meetings Participation

Director (CLP Thousands) ID fee fee

Androénico Luksic Craig 6.062.786-K 47,440 - 57,400 -
Carlos Molina Solis 48.159.144-9 71,380 - 68,785 -
Francisco Pérez Mackenna 6.525.286-4 71,380 - 68,785 -
Pablo Granifo Lavin 6.972.382-9 71,380 - 68,785 -
Patricio Jottar Nasrallah 7.005.063-3 71,380 - 68,785 -
Rodrigo Hinzpeter Kirberg /7.016.591-0 /1,380 - 68,785 -
Jose Migue Sarres var 0.910.2950 71,380 : 68,785 :
Rory Cullinan 48.207.653-k 65,382 - 57,433 -
Hemmo Parson® 48.208.421-4 - - 11,359 -
Marc Gross® 14FV05378 71,380 - 46,012 -
Total 612,482 584,914 -

(1) Hemmo Parson resigned as a director of Cervecera CCU Chile Ltda. effective May 1, 2020.

(2) French passport.




1. Message from the

Chairman of the Board

2. Company Profile

3. Corporate
Governance

Regulatory Framework

Organization Chart

Senior Management

Board of Directors

Responsibility Statement

Compensation

Directors’ Committee

Audit Committee

Risk management

Risk Factors

Stakeholders

4. Strategy

5. Employees

6. Business model
7. Performance 2021
8. Sustainability

9. Information of
interest & material
events

10.General Information

11. Subsidiaries and
Affiliated

In addition, the directors of Compafia Cervecerias Unidas S.A. indicated below received
during 2021 and 2020, for their participation in the Committees listed below, the
compensation for per diem and participation, as indicated below:

CCU S.A. Directors’ Committee Compensation

As agreed at the Ordinary Shareholders’ Meeting held on April 14, 2021, the directors who
are members of the Directors’ Committee receive a monthly attendance fee, regardless of
the number of meetings held during the period, of UF 50 gross, plus what corresponds as
a percentage of dividends as a director of CCU S.A., until completing the additional third
established in Article 50 bis of Law No. 18,046 and Circular No. 1,956 of the CMF.

2021 2020
Attendance Attendance
. Meetings Participation Meetings Participation

Director (CLP Thousands) ID fee fee

Francisco Pérez Mackenna 6.525.286-4 17,845 53,418 17,196 72,307
Vittorio Corbo Lioi 4.965.604-1 17,845 53,418 17,196 72,307
Carlos Molina Solis 48.159.144-9 17,845 53,418 17,196 72,301
Total 53,535 160,254 51,588 216,903

\F

S/ ?/ ® -

CCU S.A. Audit’ Committee Compensation

As agreed at the aforementioned Ordinary Shareholders’ Meeting held on April 14, 2021,
those directors who are part of the Audit Committee, as well as those appointed as observers
of the same, receive a monthly attendance allowance, regardless of the number of sessions
held during the period, amounting to UF 50 gross.

2021 2020
Director (CLP Thousands) ID Attendance Meetings fee Attendance Meetings fee
Vittorio Corbo Lioi 4.965.604-1 17,845 15,780
Carlos Molina Solis 48.159.144-9 17,845 15,780
Francisco Pérez Mackenna”  6.525.286-4 17,845 15,780
ﬁ'%f/eemgtu\i/'ei?;?ﬁevr?)” 9.910.295-0 17,845 15,780
Total 71,380 63,120

(1) Francisco Pérez Mackenna and José Miguel Barros van Hovell tot Westerflier attend the Audit Committee as observers.

VSPT Directors’ Committee Compensation

2021 2020
Director (CLP Thousands) ID Attendance Meetings fee Attendance Meetings fee
Francisco Pérez Mackenna  6.525.286-4 14,156 13,249
Total 14,156 13,249
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Directors’ Committee

Compania Cervecerias Unidas S.A. has a Directors’ Committee in compliance with Article
50 bis of Law No. 18,046 on Corporations.

Members:

In Extraordinary Board of Directors’ Meeting No. 2,124 held on April 14, 2021, following
the election of the Board of Directors of Companfia Cervecerias Unidas S.A. at the 118th
Ordinary Shareholders’ Meeting held on the same date, the independent director Mr. Vittorio
Corbo Lioi appointed Mr. Francisco Pérez Mackenna and Mr. Carlos Molina Solis (non-
independent) as members of the Directors’ Committee established in Article 50 bis of Law
No. 18,046. At the meeting of the Directors’ Committee No. 240 held on May 4, 2021, the
members of said Committee resolved to appoint Mr. Vittorio Corbo as Chairman of the
Directors’ Committee.

Fees and Expenses:

The directors who are members of the Directors’ Committee received the remuneration
determined by the 118th Ordinary Shareholders’ Meeting, held on April 14, 2021, a monthly
gross compensation for attendance to directors’ committee meetings, independent of the
number of meetings held in each period, of UF 50, plus the amount that, as the percentage of
the dividends, is required to complete one third of the total remuneration a director is entitled
to pursuant to Article 50 bis of Law No. 18,046 and Regulation No. 1,956 of the CMF.

® The Committee did not need to hire advisors to carry out its functions, and therefore
did not incur in expenses charged to the budget approved by the aforementioned
Ordinary Shareholders’ Meeting.

® Page 35 of this report shows the comparative remuneration received by each member
of this Committee in fiscal years 2020 and 2021.

Duties:

The duties of the Directors’ Committee pursuant to Article 50 bis of Law No. 18,046 on
Corporations, as follows:

{.

Review the independent accountants’ reports, the balance sheets, and other financial

statements submitted by CCU S.A's managers or liquidators to the shareholders, and issue

an opinion about them prior to their submission for shareholder approval;

® Propose to the board of directors the independent accountants and the risk rating
agencies, which the board must then propose to the shareholders meeting. In the event
of disagreement, the Board of Directors shall formulate its own suggestion, both of which
shall be submitted to the shareholders’ meeting for consideration,

® Review records concerning the transactions referred to in Title XVI of Law No. 18,046 of
the Chilean Corporations Act and to issue a report on such transactions. A copy of the
report shall be sent to the Board of Directors, which shall read it at the meeting called for
the approval or rejection of the respective operation.

® Propose to the Board of Directors a general policy for handling conflicts of interest, and
pronounce on the general habituality policies established pursuant to the provisions of the
second paragraph of Article 147 of Law No. 18,046 of the Chilean Corporations Act.

® Review the managers’, principal executive officers’ and employees” remuneration policies
and compensation plan of CCU S A.

® Prepare an annual report of the performance of its duties, including the principal
recommendations to shareholders;

® Advise the board of directors as to the suitability of retaining the independent accounting
firm to provide non-audit services, which are not prohibited in accordance with the provisions
of Article 242 of Law No. 18,045 of the Chilean Securities Market Law, if the nature of such
services could impair the accountant’s independence.

® All other matters contemplated in our bylaws or entrusted by a shareholders’ meeting or

the board of directors, as the case may be.

\
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Activities Performed:

The Directors’ Committee met 16 times between January 2021 and March 2022, taking

minutes of each meeting. In the exercise of its duties, the Directors’ Committee met regularly

with the managers of CCU S.A. and its subsidiaries and with the external audit firm, in order

to discuss relevant issues within its competence. In this area, the matters analyzed and

the main activities carried out by the Directors’ Committee during fiscal year 2021 were

as follows:

O Analysis and review of the quarterly and annual consolidated financial statements
prior to their review by the Board of Directors;

O Review of the main accounting criteria and policies applied by CCU S.A;;

O Meeting with the external audit firm, partner in charge and audit team, to learn about
their activities, particularly the external audit plan for the processes of review of
financial statements, declaration of independence, and communication plan with the
Directors’ Committee;

O Analysis and review of the remuneration and compensation system for managers,
executives and workers;

O Review and analysis of the corporate reorganization process, which corresponds to
a simplification of the corporate structure of CCU S.A;;

O Review of the report on payments made to the external audit firm during the year
2021;

O Review of the judicial situation affecting the external auditor Price Waterhouse Coopers
Consultores Auditores SpA,

O The Internal Revenue Service's fiscal audits and asset reorganizations account in
accordance with Article 14 of Law No. 20,780 of 2014;

O Proposal to the Board of Directors, to be submitted to the consideration of the Ordinary

Shareholders’ Meeting to be held in 2022, regarding the external audit firms and risk
classifiers

O

O

Approval of the contracting of non-audit services to be provided by the external audit
firm;

Prior to its approval by the Board of Directors, review of the response to the CMF in
compliance with the provisions of General Rule No. 385, referring to the dissemination
of information regarding corporate governance practices adopted by open corporations;
and

Examination of the terms and conditions of the following transactions with related
parties of CCU S.A. and its subsidiaries or modification of the existing ones, to be
submitted to the Board of Directors for consideration, in accordance with Title XVI of
Law No. 18,046:

¢ Examined the records of the following transactions with related parties not
included in paragraph B below, prior to their examination and approval by the
Board of Directors:

a) Donation to the Guillermo Luksic Foundation, linked to the Luksic family;

b) Purchase (import) by the subsidiary Cervecera CCU Chile Limitada from
Heineken Brouwerijen NV of long neck bottles of the brands Heineken
(19.008 hectoliters), Heineken 0,0 (3.000 hectoliters) y Sol (9.804 hectoliters);

c) Supply and assembly of an oil tank through Enex S.A., a subsidiary of
Quinenco S.A., to feed the boiler of the new plant of Embotelladoras Chilenas
Unidas S.A. in Renca;

d) Purchase (import) by the subsidiary Cervecera CCU Chile Limitada of 20,000
hectoliters of Heineken in 470 cc. can format;
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f)

g)

h)

Advertising services with the Canal 13 platform to be provided during
the period June 2021 - May 2022 to Cervecera CCU Chile Limitada,
Embotelladoras Chilenas Unidas S.A., Aguas CCU Nestlé-Chile S A,
Compania Pisquera de Chile S.A,, Vina San Pedro Tarapaca S.A., Compania
Cervecerias Unidas S.A. and La Barra S.A;;

Trademark agreement between Heineken and Bebidas del Paraguay S.A.
("BDP"), which will allow BDP to operate the brands of Heineken’s portfolio
in the Republic of Paraguay; and

Subscription of sponsorship contracts with the Teleton Foundation for the
Cristal, Cachantun and Bilz and Pap brands. Including the campaign “Teleton
Recycling Task” and “1+1 Campaign”;”.

Contracted BanChile as placement agent for the issuance of new bonds of
Compania Cervecerias Unidas S.A. in the local market.

On a quarterly basis, it was informed of the operations carried out by CCU S.A.

that, in accordance with general customary policies determined by the Board of

Directors, are ordinary in consideration of the Company’s line of business.

During 2021, there were no proposals made by the Directors’ Committee to the

Board of Directors of CCU S.A. that were not taken up by the latter, nor were

any comments or proposals made by shareholders regarding the progress of

the Company’s business, to be included in an appendix to the notes to this

annual report.

Audit Committee
Members:

At Extraordinary Board of Directors’ Meeting No. 2,151 held on April 14, 2021, following the election
of the Board of Directors of Compafiia Cervecerias Unidas S.A. at the 118th Ordinary Shareholders’
Meeting held on the same date, the board of directors agreed that the Audit Committee would be
composed of directors Mr. Vittorio Corbo Lioi and Mr. Carlos Molina Solis, with the participation of
directors Mr. Francisco Pérez Mackenna and Mr. José Miguel Barros van Hovell tot Westerflier as
observers. At the meeting of the Audit Committee No. 152 held on May 4, 2021, the members of
the Audit Committee resolved to appoint Mr. Vittorio Corbo as Chairman of the Audit Committee.

Fees and Expenses:

The directors who are members of this Audit Committee, as well as those appointed as observers
of the same, received during the 2021 fiscal year the remuneration approved by the 118th Ordinary
Shareholders’ Meeting held on April 14, 2021, consisting of a monthly gross remuneration of UF 50
for attendance to audit committee meetings, independent of the number of meetings held in each
period. The Audit Committee did not incur expenses against the budget of UF 2,000 agreed by the
aforementioned Ordinary Shareholders’ Meeting.

Page 35 of this report shows a comparison of the remuneration received by each member of this
Committee in fiscal years 2020 and 2021.
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Duties:

The duties of the audit committee are:

-

® To beresponsible for the hiring, remuneration and supervision of the work of public

accounting firms hired to prepare or issue audit reports or review or certify such reports.
The external auditors shall report directly to the audit committee regarding such matters.
Resolve disputes that arise between our administration and the external auditors with
regard to financial reports.

Grant approval prior to the contracting of non-audit services provided by the external
auditors.

Establish a procedure for receiving and responding to complaints received with regard
to accounting, accounting controls or other auditing matters whereby employees may
anonymously and confidentially report their concerns related to these matters.

Establish an annual budget for expenses and hiring of external consultants.

\

Activities Performed:

The Audit Committee met 15 times between January 2021 and March 2022, taking minutes of

each meeting. In the exercise of its duties, the Audit Committee met regularly with the managers

of CCU S.A., with the comptroller, internal auditor and external auditors, in order to discuss various

issues related to its functions. The Audit Committee, during the year 2021 and until March 2022,

among other matters:

O

O

O O

Acknowledged that there were no changes in the accounting criteria and policies used in
the preparation of the financial statements of CCU S.A. and subsidiaries.;

Received the results of the certification self-assessment process for purposes of the
application of section 404 of the Sarbanes Oxley Act or SOX;

Received the complaints received under the “Whistle Blowing” procedure established in
compliance with the rules contained in the Sarbanes Oxley Act;

Submitted for its approval the hiring of the external auditing firm PricewaterhouseCoopers
Consultores, Auditores SpA for the rendering of non-audit services and was informed of the
amount and detail of the fees paid to said external auditing firm for all services rendered
to the Company;

Examined the quarterly and annual consolidated financial statements issued by CCU S.A.
prior to their examination by the Board of Directors;

Met with the external audit firm PricewaterhouseCoopers Consultores, Auditores SpA,
partner in charge and team to learn about their activities, particularly the external audit plan
for the preparation of financial statements and Form 20-F, SOX certification, declaration
of independence, fraud and communication plan with the Audit Committeg;

Reviewed the judicial situation affecting the External Auditing Company;

Reviewed the Form 20-F document prepared by CCU S.A. to be filed with the SEC;
Reviewed the report of the payments made to the external audit firm during the year 2021,
and

Proposal to the Board of Directors, to be submitted to the consideration of the Ordinary
Shareholders’ Meeting to be held in 2022, regarding the external auditing firms.
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Risk management

At CCU we have a risk management process called Strategic Risk Management (“GRE”,
which stands for Gestion de Riesgos Estratégicos in Spanish). This process is based on the
standard of the Committee of Sponsoring Organizations of the Treadway (“COSQ"), designed
to identify, evaluate and manage risks that contain elements oriented to cover strategic,
operational, financial reporting and compliance risks.

Through this process we updated the Risk Matrices, consolidating in 20217 a regional work
methodology that standardizes the processes in all our operations.

Our risk management process allows us to systematically apply a methodology and best
practices to identify strategic risks, prioritizing them by the damage they could cause (impact)
and by how exposed we are to their materialization (vulnerability). In the process we consider
the potential impact of the materialization of sustainability, economic, social and environmental
risks to which we are exposed. With the identification of the main risks, we also define the
mitigation plans to be implemented.

The GRE system is managed by the General Controller of CCU S.A. and is incorporated into
our Strategic Planning Management Process, which establishes the objectives and indicators
in a three-year horizon and the strategic priorities in an annual cycle. From the GRE process
we obtain the Strategic Risk Maps together with their Mitigation Plans, in accordance to an
established procedure setting out the stages of analysis, responsibilities and follow-up.

CCU's Risk Maps consider operational, financial, as well as social and environmental risks.
The Controllership Management is in charge of risk management in CCU, regulatory

compliance and environment, which functionally reports to the Board of Directors, the
Directors’ Committee and the Audit Committee. The Internal Audit Management and the

Crime Prevention Manager report to the Controller's Office. The Internal Audit Management
presents the annual audit plan to the Directors’ Committee and the Audit Committee. On
the other hand, the person in charge of Crime Prevention presents to the Board of Directors
every six months the management of the Prevention Model adopted by it in compliance
with the provisions of Law No. 20,393, informing the Board of Directors about its half-yearly
work plan.

insurance

CCU S.A. and its subsidiaries maintain annual insurance policies with first class insurance
companies to protect all their assets, insuring their production plants, machinery, vehicles, raw
materials, products in process and finished products, among others. The policies cover damages
caused by fire, earthquakes and other natural disasters and terrorism, among others.

Code of Business Conduct

In April 2004, we adopted a Code of Business Conduct, updated on March 4, 2014, that
applies to all of our executive officers and employees. Our Code of Business Conduct is
available on our website at www.ccu.cl or www.ccuinvestor.com.

In December 2013, we adopted a Code of Conduct of the board of directors, which was
updated in December 2015, that applies to all of the members of our board of directors.
This Code of Conduct is available on our website at www.ccu.cl or www.ccuinvestor.com.
The Code of Conduct covers matters of confidentiality, access to independent experts,
and orientation of newly elected directors and review of information regarding candidates
for election to the board of directors. The Code of Conduct also establishes rules and
procedures regarding conflicts of interest.



1. Message from the
Chairman of the Board

2. Company Profile

3. Corporate
Governance

Regulatory Framework

Organization Chart

Senior Management

Board of Directors

Responsibility Statement

Compensation

Directors’ Committee

Audit Committee

Risk management

Risk Factors

Stakeholders

4. Strategy

5. Employees

6. Business model
7. Performance 2021
8. Sustainability

9. Information of
interest & material
events

10.General Information

11. Subsidiaries and
Affiliated

P

Risk Factors
Risks relating to Chile

WE ARE SUBSTANTIALLY DEPENDENT ON ECONOMIC, POLITICAL AND SOCIAL
CONDITIONS IN CHILE, WHICH MAY ADVERSELY IMPACT THE RESULTS OF OUR
OPERATIONS AND FINANCIAL CONDITION.

Chile is our most significant market. The Chile Operating segment generated 63.5% of our
sales revenues in 2021, the International Business Operating segment (which includes
Argentina, Bolivia, Paraguay and Uruguay) contributed 27.3%, and the Wine Operating
segment, including the domestic markets in Chile and Argentina, as well as exports,
accounted for 10.5% of revenues. Thus, our operating and financial performance is
dependent, to a large extent, on the overall level of economic activity in Chile. The Chilean
economy experienced an average annual growth rate (measured by GDP) of 3.3% between
2070 and 2021. In the past, slower economic growth in Chile resulted in a lower growth rate
of consumption of our products and, consequently, adversely affected our profitability. Chile’s
economic growth rate has been affected in the past by the disruption in the global financial
markets by global recessions or a pandemic, as was the case in 2009 and 2020. Therefore,
economic growth rates of past periods cannot be extrapolated to future performance.

Although Chilean inflation has been limited in the last ten years, Chile has experienced high
levels of inflation in the past and in 2021, inflation rose over 7.0% on an annual basis. The
rates of inflation in Chile in 2021, 2020, 2019 and 2018 were 7.2%, 3.0%, 3.0% and 2.6%,
respectively, as measured by changes in the consumer price index and as reported by the
Instituto Nacional de Estadisticas (INE). High levels of inflation and currency devaluation
in Chile could adversely affect the Chilean economy and have an adverse effect on our
results of operations. We cannot assure you that Chilean inflation will not revert to prior
levels in the future.

The measures taken in the past by the Central Bank of Chile to control inflation have included
tight monetary policy with high interest rates, which restricts credit availability and economic
growth. Periods of higher inflation may also slow the growth rate of the Chilean economy.
Inflation is also likely to increase some of our costs and expenses, given that our supply
contracts may be denominated in foreign currencies or indexed to the Chilean consumer
price index. This could adversely affect our operating margins and operating income.

Furthermore, Chile, as an emerging and open economy, is more exposed to unfavorable
conditions in the international markets, which could have a negative impact on the demand
for our products, as well as on third parties with whom we conduct business. Furthermore,
the beginning of a massive social movement during the fourth quarter of 2019 triggered
material political and economic changes, such as the development of a hew constitution
and increased pressure or demand on public spending. These measures have increased
uncertainty levels in Chile, which could affect economic growth through a deterioration of
business and consumer confidence. This could adversely affect our operating margins and
operating income.

Any combination of lower consumer confidence, disrupted global capital markets and/or
depressed international economic conditions could have a negative impact on the Chilean
economy and, consequently, on our business. In addition, a global liquidity crisis or an
increase in interest rates could limit our ability to obtain the cash necessary to meet our
commitments and, therefore, increase our financial expenses.

Variations in the global and local financial markets in recent periods have also resulted in
volatility in the credit, equity and fixed income markets. This volatility has limited companies’
access to funding from time to time. In particular, the COVID-19 pandemic has resulted in
major disruptions in the global and local financial markets. As stated by the Central Bank
of Chile in its November 2021 Financial Stability Report, stimulus measures together with
the successive withdrawals of pension funds by members of the public, have provided
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additional liquidity, but they have also strongly impacted capital markets as a result of the
forced liquidation of assets. Both the exchange rate and local interest rate have experience
strong corrections compared to other economies, together with increases on the volatility
of the prices of several assets. To mitigate the financial impacts of the aforementioned, the
Company has maintained adequate levels of liquidity, a low net financial debt to EBITDA
ratio and, at the same time, has implemented efficiency plans, improvements in revenue,
cost and expense management through the “ExCCelencia CCU" program, continued by the
“Transformation Program”. On the other hand, it has diversified its operations geographically
and maintains a solid financial health that is reflected in its local and international risk
rating, which are: ‘AA+" by Fitch Chile Clasificadora de Riesgo Limitada and by International
Credit Rating Compafia Clasificadora de Riesgo Limitada (ICR), locally, and 'BBB’ and ‘A-’
by Standard & Poor’'s and Fitch Ratings, respectively, internationally. All with stable outlook.

ANY DOWNGRADING OF CHILE'S DEBT CREDIT RATING FOR DOMESTIC AND
INTERNATIONAL DEBT BY INTERNATIONAL CREDIT RATING AGENCIES MAY
INCREASE OUR FINANCIAL COSTS OR LIMIT OUR ACCESS TO CAPITAL MARKETS.

Any future adverse revisions to Chile's credit ratings for domestic and international debt by
international rating agencies may adversely affect our ratings, our business, future financial
performance, stockholders’ equity and the value of our securities. In addition, credit ratings
affect the cost and other terms upon which we are able to obtain funding. Rating agencies
regularly evaluate us and their ratings of our debt are based on a number of factors, including
our financial strength and conditions affecting the financial services industry generally. There
can be no assurance that the rating agencies will maintain the current ratings or outlooks, and
any downgrading in our debt credit ratings would likely limit our access to capital markets and
adversely affect our results of operations and financial condition. There can be no assurance
that the rating agencies will maintain the current ratings or outlooks, and any downgrading in
our debt credit ratings may increase our financial costs or limit our access to capital markets.

CURRENCY FLUCTUATIONS MAY NEGATIVELY AFFECT OUR PROFITABILITY.

Because we purchase the majority of our supplies at prices set in USD and we export
wine in prices set in USD, Canadian dollars, euros and pounds, we are exposed to foreign
exchange risks that may adversely affect our financial condition and the results of our
operations. The effect of the exchange rate variation on export revenues partially offsets
the FX impact on the cost of raw materials expressed in CLP.

Risks relating to Argentina

WE ARE SUBSTANTIALLY DEPENDENT ON ECONOMIC, POLITICAL AND SOCIAL
CONDITIONS IN ARGENTINA, WHICH MAY ADVERSELY IMPACT OUR OPERATING
RESULTS AND FINANCIAL POSITION.

In addition to our Chilean operations, we have significant assets in Argentina and we
generate significant income from our operations in this country.

The financial position and results of our operations in Argentina are, to a considerable
extent, dependent upon political, social and economic conditions in Argentina, as demand
for beverage products generally depends on the prevailing economic conditions in the local
market. In the past, Argentina has suffered recessions, high levels of inflation, currency
devaluations and significant economic decelerations in various periods of its history. During
2076, Argentina’s GDP contracted by 2.1% and inflation was close to 40%. In 2017, GDP
growth was 2.8% and inflation close to 25%, showing a slight recovery in the economy. In
2018, Argentina once again entered into a recession and its GDP decreased by 2.6% and
accumulated inflation reached 47.6%. Consequently, given that between 2076 and 2018
(three years) the cumulative inflation rate exceeded 100%, Argentina was deemed to be
a hyperinflationary economy as of July 1, 2018 (see Note 2 to our consolidated financial
statements included herein) pursuant to IAS 29. In 2019, the Argentine GDP contracted
by 2.2% and inflation reached 53.8%. In 2020, the GDP contracted 9.9%, mainly due to
the restriction measures taken to control the spread of the COVID-19 pandemic, while
inflation reached 36.1%. In 2021, the GDP expanded around 9%, and inflation reached 50.9%.
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Accordingly, given that inflation between 2018 and 2021 exceeded 100%, Argentina is still
considered a hyperinflationary economy. (See Note 2 of our Financial Statements ended
December 31, 2021).

If economic conditions in Argentina were to slow down or further contract, or if inflation
continue to accelerate, or if the Argentine government’s ability to access the long-term
financial markets to finance increased spending is limited given the high levels of public
sector indebtedness, Argentina’s economic growth and the financial health and results of
our Argentine operations could be adversely affected.

A depreciation of the Argentine peso may negatively affect our consolidated financial
results. Our Argentine subsidiaries use the Argentine peso as their functional currency and
their financial statements are translated to CLP for consolidation purposes, which may
produce variations to the Company’s consolidated net income and shareholders’ equity,
due to translation effects. Also, most of our raw material costs in Argentina are indexed
to the dollar. In 2021, the Argentine peso depreciated 34.8% against the USD on average,
and 22.1% as of the end of 2021 (end-of-period). This resulted in a translation effect in our
reported revenues, costs and expenses, as well as pressure on dollarized costs.

Given that we cannot predict how macroeconomic conditions will evolve in the future
in Argentina, nor when Argentina will cease to qualify as a hyperinflationary economy
for accounting purposes, we cannot foresee how CCU’s business will be affected by
Argentina’s future macroeconomic environment. In order to mitigate the impact of the
current macroeconomic challenges, CCU Argentina has implemented efficiency and revenue
management plans, as well as cost and expense improvements through the “ExCCelencia
CCU" program.

ARGENTINA'S LEGAL REGIME AND ECONOMY ARE SUSCEPTIBLE TO CHANGES
THAT COULD ADVERSELY AFFECT OUR ARGENTINE OPERATIONS.

The Argentine government has taken measures to address the country’s economic crises,
and most recently, to address the COVID-19 pandemic, which have severely affected the
stability of Argentina’s financial system and the free pricing of goods.

On September 1, 2019, the Argentine Central Bank issued Communication “A" 6,770, which
established various exchange controls for exports and imports of goods and services,
holding of foreign assets, non-resident operations, foreign financial debt, debts between
Argentine residents, repatriation of profits and payment of dividends, among others. The
Communication was issued in response to the publication of Decree N° 609/2019, pursuant
to which the Argentine government implemented foreign exchange regulations originally
until December 31, 2019, but was subsequently extended for an indefinite period. Decree
N° 609/2019 sets forth the obligation to convert the value of goods and services exported
into Argentine pesos in the local financial system, in accordance with terms and conditions
established by the Argentine Central Bank. All of these measures have negatively impacted
the free import of goods and in practice restricted our ability to repatriate profits.

In 2020 and 2021, in an attempt to curb increasing inflation, the Argentine government
applied various methods to directly and indirectly regulate price increases of various
consumer goods, including beer. As of the date of this report, we are party to agreements
with the Argentine government that require us to sell our products at a previously agreed-
upon price. We cannot assure that these measures will change nor the extent to which
they will impact our business and results of operations.

As of the date of this report, there are several restrictions on the pricing of our products, the
transfer of currency and repatriation of capital that could affect our subsidiaries’ ability to
make payments and could in turn adversely affect our business and results of operations
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Risks relating to our business

POSSIBLE CHANGES IN TAX LAWS IN THE COUNTRIES WHERE WE OPERATE
COULD AFFECT OUR BUSINESS AND, IN PARTICULAR, CHANGES IN CORPORATE
AND EXCISE TAXES COULD ADVERSELY AFFECT OUR RESULTS AND
INVESTMENTS.

Our businesses are subject to different taxes in the countries where we operate, including,
among others, income taxes and specific taxes on alcoholic and non-alcoholic beverages.
An increase in the rates or application of these taxes, or any other, could negatively affect
our sales and profitability.

In February 2020, the Chilean Congress enacted Law N° 21,210, which amended the tax system
and aimed at raising taxes to finance social programs (the “2020 Tax Reform”). The 2020 Tax
Reform, includes, among other measures: (i) an increase from 35% to 40% in the personal
income tax bracket for taxpayers with a gross monthly income in excess of approximately
CLP 15.0 million; (ii) a progressive tax ranging from 0.075% to 0.275% on real estate properties
owned by a taxpayer with a total taxable value exceeding approximately CLP 400 million; (iii)
stricter requirements for private investment funds to benefit from preferential tax treatment;
(iv) the creation of a new special tax regime for small- and medium-sized enterprises, with
a 25% tax rate; (v) a partially integrated regime as a single tax system for large companies,
with a 27% tax rate that will be partially deductible from the final tax to be paid by the owners
of the taxpayer entity, who will have a maximum tax burden of 44.5% with the exception of
certain qualified Treaty-country resident shareholders (including Tax Treaties signed but not yet
enforced within a certain period of time); (vi) the progressive discontinuation of the provision
allowing Chilean holding companies that incur tax losses to claim a refund of the corporate
income tax paid - 21 - by their Chilean affiliates on dividends received by such holding company,
to be fully enforced by year 2024; (vii) a more restrictive treatment for capital gains taxation
derived from publicly traded shares; and (viii) a special tax contribution of 1% on investments
in fixed assets in excess of U.S.510 million (for the part of the excess) for the benefit of regions
hosting projects that exceed U.S.510 million when a given project requires submission to the

environmental approval system. In December 2021, the Chilean Government sent to Congress
a bill that intends to eliminate certain tax exemptions, which especially includes; (i) capital gain
taxes on publicly traded shares (to be taxed at a 10% rate) and; (ii) Value Added Tax (VAT) for
all type of services.

In 2017, Argentine Congress passed a tax reform law that, among other measures, aimed
to gradually reduce the income tax rate for profits from 35% to 25% (30% for 2018 and 2019
and 25% from 2020 and onwards), starting in 2018. In addition, withholding tax on distributed
dividends are subject to a gradual increase from 0% to 13% (7% for 2018 and 2019 and 13%
from 2020 and onwards). In December 2019, a new law was passed which modified certain
provisions of the 2017 tax reform law. Among other matters, it extended the 30% income tax
rate and the 7% withholding rate on dividends for an additional year, through 2020. In addition,
regarding the Personal Property Tax, which applies to foreign shareholders who hold equity
participations in Argentine companies, the 2019 reform increased the applicable rate from 0.25%
to 0.50% in respect of the equity participation set forth in the Financial Statements. In June
2021, Law N° 21,630 was enacted, which establishes a new structure for income tax on profits,
beginning after January 1, 2021, with three sections in relation to the level of accumulated net
taxable income. The new sections are: (i) 25% for accumulated taxable net profits of up to ARS
5 million; (i) 30% for earnings of up to ARS 50 million; and (iii) 35% for profits greater than ARS
50 million. Likewise, for the second and third sections indicated above, fixed tax amounts of
ARS 1.25 million and ARS 14.75 million, respectively, were established, which will be adjusted
annually with inflation.

CHANGES IN THE LABOR MARKET IN THE COUNTRIES IN WHICH WE OPERATE
MAY AFFECT PROFIT MARGINS IN OUR BUSINESS.

In all the countries where we operate, we are exposed to changes in the labor market that
could affect our profitability and future growth. These changes could include fluctuations
in the labor supply, as well as changes in labor legislation, among others. In Argentina, high
levels of inflation, union pressure, government decrees regarding severance payments,
wages or reduction of working hours may affect our salary expenses.
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In Chile, the Congress is currently discussing a bill which aims to modify the manner in
which the legal profit sharing bonuses (gratificaciones legales) are calculated. As of the
date of this report, this bill is in the Labor and Social Welfare Committee in the Senate,
where it is subject to further modifications.

In addition to the above, in Chile, the congress is discussing a bill on the reduction of working
hours, which is now in its second constitutional process in the Senate.

The foregoing, as well as the implementation of new labor regulations, could have an
adverse effect on our expenses and negatively affect our margins.

CONSOLIDATION IN THE BEER INDUSTRY MAY IMPACT OUR MARKET SHARE.

In all the countries where we operate, we compete with Anheuser-Busch InBev S.A./N.V.
("ABI") and its subsidiaries, the largest beer company in the world. ABI has expanded globally
in recent years, through a series of mergers and acquisitions, and today has more than 500
brands and operations in 50 countries.

Our largest competitor in the Chilean beer market by volume is Cerveceria Chile S.A.
(“Cerveceria Chile"), a subsidiary of ABI. In the past, Cerveceria Chile has implemented
aggressive commercial practices, and during the last years, has made several investments to
expand its production capacity in Chile. Additionally, in August 2020, Cerveceria Chile signed
a distribution agreement with Embotelladora Andina S.A. and Coca-Cola Embonor S.A,,
the main bottlers of The Coca-Cola Company’s products in Chile, to expand its distribution
network. This is a five-year renewable agreement which became effective on November
1, 2020. If Cerveceria Chile continues its aggressive commercial practices in the future,
completes its expansion plans, and achieves a stronger distribution network, we cannot
assure you that this or other competitive activities will not have a material adverse effect
on our profitability or market share.

Our main competitor in Argentina is Cerveceria y Malteria Quilmes S.A1.C.A. y G. ("Quilmes”),
a subsidiary of ABI. As a result of its dominant position and large size in Argentina, Quilmes
has significantly larger economies of scale than us both in production and distribution.
Therefore, we cannot assure that we will be able to maintain our profitability in the long term.

WE DEPEND UPON THE RENEWAL OF CERTAIN LICENSE AGREEMENTS TO
MAINTAIN OUR CURRENT OPERATIONS.

Most of our license agreements include certain conditions that must be met during their
term, as well as provisions for their renewal at their expiry date. We cannot guarantee that
such conditions will be fulfilled, and therefore that the agreements will remain in place until
their expiration or that they will be renewed, or that any of these contracts will not undergo
early termination. While approximately 70% of our sales volume are derived from private label
products, the termination of, or failure to renew our existing license agreements, could have
an adverse impact on our operations.

CONSOLIDATION IN THE SUPERMARKET INDUSTRY MAY AFFECT OUR
OPERATIONS.

The Chilean supermarket industry has gone through a consolidation process, which has
increased the purchasing power of a few supermarket chains. As a result, we may not be
able to negotiate favorable prices, which could negatively affect our sales and profitability.

Additionally, and despite having insurance coverage, this supermarket chain consolidation
has the effect of increasing our exposure to counterparty credit risk, given the fact that we
have more exposure in the event one of these large customers fails to fulfill its payment
obligations to us for any reason.

FLUCTUATIONS IN THE COST OF OUR RAW MATERIALS MAY ADVERSELY IMPACT
OUR PROFITABILITY.
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We purchase malt, rice and hops for beer, sugar for soft drinks, grapes for wine, pisco and
cocktails, and packaging materials, such as aluminum cans, glass bottles and PET resins
to produce plastic bottles from local producers or in the international market. The prices of
these materials are subject to volatility caused by market conditions, and have experienced
significant fluctuations over time reflecting global supply and demand for commodities as
well as other factors, such as fluctuations in exchange rates, climate and social events,
geopolitical conflicts, like the recent Russian invasion of Ukraine, and supply restrictions
derived from the COVID-19 pandemic, over which we have no control.

Although we historically have been able to implement price increases in response to
increases in raw material costs, we cannot assure you that our ability to recover increases
in the cost of raw materials will continue in the future. If we are unable to raise prices in
response to higher raw material costs, any future increases in raw material costs may
reduce our margins and profitability if we are not able to offset such cost increases through
efficiency improvements or other measures.

THE SHORTAGE OF CRITICAL RAW AND PACKAGING MATERIALS COULD
NEGATIVELY IMPACT OUR SUPPLY CHAIN, AFFECTING OUR OPERATIONS
AND RESULTS.

The shortage of critical raw and packaging materials, either due to changes in consumption
patterns, the level of crop production around the world, quality and availability of supply, and/
or problems associated with international trade logistics, the latter for the case of raw and
packaging materials purchased in markets outside of the countries where we operate, could
affect our supply chain and negatively impact our production levels and, consequently, our
results. This issue has become more relevant recently due to the COVID-19 pandemic, which
has abruptly increased the demand for some packaging formats and has interrupted the
normal operation of international trade logistics. If we face the interruption or lack of supply
of critical raw and packaging materials, we cannot assure that we can obtain favorable prices
or advantageous terms in their acquisition, which could negatively affect our results.

Furthermore, disruptions on international trade logistics have caused delays and difficulties
on export shipments including significant increases in freights.

To mitigate this scenario, the Company has taken actions such as supplier diversification,
long-term contracts, and higher inventory levels of certain inputs.

WATER SUPPLY IS ESSENTIAL TO THE DEVELOPMENT OF OUR BUSINESSES.

Water is an essential component for the production of our beverage products and the
irrigation of our fields. Any failures in our water supply, regulatory changes that limit the use
of this resource, water scarcity or a contamination of our water sources, could negatively
affect our sales and profitability.

As a commitment to the environment and natural resources, the Company has implemented
long-term policies to develop a responsible and sustainable use of water. Through its 2020
Environmental Vision plan, initiated in 2010, the Company reduced the consumption of
this resource by approximately 49% per liter produced as of 2020. Furthermore, through
the 2030 Environmental Vision plan, the Company committed to continue optimizing the
consumption of water per liter produced, by reaching a goal of 60% decrease in consumption.

The Chilean Congress approved in January 2022 a bill which introduces changes to the Chilean
Water Regulation (Codigo de Aguas), which it was being discussed since 2011. This bill was
published on April 6, 2022, and establishes, among other things: (i) a new regime for the
constitution of rights to use water temporarily which will be applicable to future water rights
granted, (ii) introduces an expiration system for the non-use of water when the necessary
infrastructure for their use is not constructed and such water rights appear in the patent payment
list for no use for a certain period, (iii) a deadline for regularization and registration of water
rights, (iii) it regulates the environmental, scenic, landscape and social function of the waters,
(iv) the obligation to inform any changes of the uses of water rights, (v) the obligation of forming
underground water communities in certain areas declared as restriction or prohibition zones,
and (vi) the recognition of the access to water as a Human Right.
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Furthermore, decrees issued by the Direccidn General de Aguas (“DGA”") (the Chilean water
authority) declared restriction and prohibition zones for the constitution of rights to use
groundwater, establishing the obligation to create communities of groundwater, which
in turn could restrict the exercise of rights that the Company currently owns as well as
the change in its extraction points. Without prejudice of the foregoing, the President has
the capability to declare, during a period of extraordinary drought, due to a request by, or
based on a report of, the DGA, a water scarcity zone for a maximum period of one year, in
which the Chilean water authority could redistribute water available in natural sources and
authorize the extraction of water from superficial or ground sources.

THE SUPPLY, PRODUCTION AND LOGISTICS CHAIN IS CRITICAL TO THE TIMELY
SUPPLY OF OUR PRODUCTS TO CONSUMER CENTERS.

Our supply, production and logistics chain is crucial for the delivery of our products to
consumer centers. An interruption or a significant failure in this chain may negatively
affect our results if the failure is not quickly resolved. An interruption in the chain could be
caused by various factors, such as strikes, utility shutdowns such as customs and ports,
planning errors of our suppliers, terrorism, safety failures, complaints by communities, or
other factors which are beyond our control.

CATASTROPHIC EVENTS IN THE REGIONS IN WHICH WE OPERATE COULD
HAVE A SIGNIFICANT ADVERSE EFFECT ON OUR FINANCIAL CONDITION.

Natural disasters, climate change impact events, pandemics or other catastrophic events
could impair our ability to manufacture, distribute or sell our products. Failure to take
adequate steps to mitigate the likelihood or potential impact of such events, or to manage
such events effectively if they occur, could adversely affect our sales volume, cost and
supply of raw materials, earnings and could have a significant effect on our business,
operational results, and financial position.

Chile has been affected in the past by several natural disasters, earthquakes, including
large floods, mudslides and forest fires. These events did not have a significant effect on
our operations, although a future catastrophic event could have a significant effect on our
business, results of operations and financial condition.

HEALTH CRISES, PANDEMICS OR THE OUTBREAK OF CONTAGIOUS DISEASES
AT A GLOBAL OR REGIONAL LEVEL COULD HAVE A NEGATIVE IMPACT ON
OUR OPERATIONS AND FINANCIAL POSITION.

A health crisis, pandemic or the outbreak of disease at a global or regional level, such as the
outbreak of COVID-19, which was declared a pandemic by the World Health Organization
in March 2020, could have a negative impact on our operations and financial position.
The above-mentioned circumstances could impede the normal operation of the Company,
interrupt our supply chain, limit our production and distribution capacity, and/or generate
a contraction in the demand for our products, as happened during the period of higher
restrictions during the second and third quarter of 2020. Despite progress in vaccination
efforts, global economic activity remains uncertain and cannot be predicted with confidence.
Further, new variants of COVID-19 could spread globally and cause an increase in COVID-19
cases across several of the jurisdictions where we operate. In November 2021, a new variant,
Omicron, which appears to be the most transmissible variant to date, was detected, and
has since caused an increase in COVID-19 cases in multiple countries, including some of
those where we conduct our operations, and of which the potential severity is currently
being evaluated. Given the ongoing and dynamic nature of the circumstances, it is difficult
to predict the impact of the COVID-19 pandemic on our business. An extended period of
economic disruption could have a material adverse impact on our business, results of
operations, access to sources of liquidity and overall financial condition.

Any prolonged restrictive measures put in place to control an outbreak of a contagious
disease or other adverse public health developments, including quarantines, medical
screenings, travel restrictions and suspension of certain activities, in any of our markets
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may have a material and adverse effect on our business operations. The extent of the
impact of the pandemic on our business and financial condition will depend largely on future
developments, including the duration of the pandemic, the impact on capital and financial
markets and the related impact on consumers’ and industries’ confidence, all of which are
highly uncertain and cannot be accurately predicted based on the impacts observed to date.

The Company has contingency plans to protect the health of the people and to maintain
the continuity of our operation, but we cannot assure you that these plans will be sufficient
to mitigate a material impact on our results and financial position from such events.
Specifically, since March 2020, we have implemented a regional plan with three priorities:
(i) the safety of our people and the community we interact with, (ii) operation continuity, and
(iii) financial health. This has allowed us to continue supplying our clients and consumers
with our products and maintaining a safe work environment. At the close of this report,
CCU continues selling, producing and distributing its products normally in all the countries
where it operates, where restrictive measures continue to be implemented to face the
ongoing spread and new variants of COVID-19.

IF WE ARE UNABLE TO PROTECT OUR INFORMATION SYSTEMS AGAINST DATA
CORRUPTION, CYBER-BASED ATTACKS OR NETWORK SECURITY BREACHES,
OUR OPERATIONS COULD BE DISRUPTED.

We are increasingly dependent on information technology networks and systems, including
the Internet, to process, transmit and store electronic information. In particular, we depend
on our information technology infrastructure, including data centers, for sales, production,
planning and logistics, marketing activities and electronic communications within the
Company and with our clients, suppliers and our subsidiaries. Security breaches of this
infrastructure can create system disruptions, shutdowns or unauthorized disclosure of
confidential information. If we are unable to prevent such breaches, our operations could
be disrupted, or we may suffer financial damage or loss because of lost or misappropriated
information. The Company has developed a cybersecurity plan which addresses critical
aspects, but we cannot assure you that these measures will be sufficient.

POSSIBLE REGULATIONS FOR LABELING MATERIALS AND ADVERTISING OF
ALCOHOLIC BEVERAGES AND OTHER FOOD PRODUCTS IN THE COUNTRIES
IN WHICH WE OPERATE COULD ADVERSELY AFFECT US.

Law N° 20,606 of 2012 and Law N° 20,869 of 2015, relating to the Nutritional Composition
of Foods and their Advertising and the complementary regulations, in force since June
2076, establish certain restrictions on the advertising, labelling and marketing of foods
classified as "high” in certain defined critical nutrients, which affects a part of our portfolio
of non-alcoholic beverages.

On August 2021 Law N° 271,363 was published establishing regulations regarding
commercialization and advertising of alcoholic beverages, including, among others, the
incorporation of warnings about the consumption of alcohol on labeling and promotional
materials, the obligation to inform the energy content of the products on labeling, time
restriction for advertising, and prohibited promotional activities or advertising of alcohol in
relation to sport and cultural activities. These measures will enter into force immediately or
deferred as established in the aforementioned Law. This Law and regulations could affect
our alcoholic beverages portfolio and certain marketing activities.

Currently, a bill is being discussed in Chilean Congress to amend Law N° 18,455, which sets
standards on the production, processing and marketing of alcoholic beverages and vinegars,
in matters relating to information on ingredients and mandatory nutritional information,
as well as the incorporation of warning labels established for foods rated “high” in, when
applicable.

If further legislation or other regulations that restrict the sale of alcoholic or non-alcoholic
beverages is passed, it could affect the consumption of our products and therefore, adversely
Impact our business.

NEW APPLICABLE ENVIRONMENTAL REGULATIONS COULD AFFECT OUR
BUSINESS.
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CCU’s operations are subject to local, national and international environmental norms
and regulations. These regulations cover, among other things, emissions from different
sources, noise, disposal of solid and liquid wastes, the temporary storage of residuals,
and other activities inherent to our industry. On this topic, on June 1, 2076 Law N° 20,920
was enacted and established a framework for waste management and extended producer
responsibility, and stimulation of recycling (“REP Law"), with the objective of lowering the
generation of waste of priority products as determined by the bill and fostering recycling
of the waste. On November 30, 2017, the Regulations on Procedures of the REP Law were
published. In March 16, 2021, the collection, valorization and other associated obligations
for packaging materials were published.

Additionally, on August 13, 2021 Law N° 21,368 was published, which regulates single-
use plastic products and plastic bottles, and strengthens returnability. The bill requires (i)
that disposable plastic bottles that are commercialized must be manufactured containing
a percentage of plastic that has been collected and recycled within the country in the
proportions to be established by means of a regulation to be issued within 18 months as of
the date of publication of the law; (ii) retail businesses (including e-commerce and delivery
applications) to have returnable plastic bottles for beverages (excluding alcoholic and dairy
products), effective for supermarkets 6 months as of the date of publication of the law and
two years for the rest of the retailers; and (iii) prohibits establishments that sell food from
using any kind of non-recyclable single-use containers, on premise and for deliveries, with
effective dates depending on the establishment and the kind of plastic used.

On March 9, 2022, the Chilean Congress approved the Ley Marco de Cambio Climatico, which
IS pending enactment and publication. This law aims to establish principles, governance,
management instruments and adequate financing mechanisms, to allow for an economic
development low in greenhouse gas emissions, reduce vulnerability, establish a carbon
neutral goal by law, and increase resilience, all to guarantee the compliance of climate
change international commitments made by Chile.

In Argentina, in October 2021, a bill that establishes minimum environmental protection
standards for the integral management of containers and post-consumer containers
throughout the national territory was submitted to Congress for consideration. The bill
aims to prevent and reduce the impact of containers in the environment, introducing the
principle of extended producer responsibility.

CCU has been actively participating through the associations that represent the different
industrial sectors, in public and private discussion panels with respect to the development
and implementation of these new regulations. Furthermore, the Company, through its 2030
Environmental Vision plan, will commit to continue reducing greenhouse gas emissions
per liter produced in order to reach a 50% reduction on such emissions, as well as continue
optimizing water consumption per liter produced, until we reach a 60% reduction rate. We
are also committed to reaching a 100% valorization of industrial solid waste, 75% use of
renewable energy, 100% of reusable, recyclable or compostable packaging, and aiming for
packaging to be made out on average of 50% recycled material.

THE COVID-19 PANDEMIC MAY CONTINUE TO HAVE AN ADVERSE EFFECT ON
OUR ABILITY TO ATTRACT AND RETAIN KEY PERSONNEL AND THIRD-PARTY
CONTRACTORS, WHICH IN TURN COULD HAVE A MATERIAL ADVERSE EFFECT
ON OUR BUSINESS, FINANCIAL CONDITION AND RESULTS OF OPERATIONS.

The COVID-19 pandemic has caused a shortage of talent for certain business functions,
which in turn has affected companies from all industries and across the globe, including
ours. In the future, we may continue to encounter competition from other companies in
our efforts to hire experienced professionals for both key roles and third-party contractor
positions, which could make it difficult for us to identify sufficiently skilled and qualified people
or to obtain all the necessary expertise locally or at reasonable rates due to the shortage of
appropriately qualified individuals. Failure to obtain services from key personnel and/or third-
party contractors with critical skills could adversely affect our business, results of operations
and financial condition.
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IF WE ARE UNABLE TO MAINTAIN THE IMAGE AND QUALITY OF OUR PRODUCTS
AND A GOOD RELATIONSHIP WITH OUR CLIENTS AND CONSUMERS, OUR
FINANCIAL RESULTS MAY SUFFER.

The image and quality of our products is essential for the success and development of
the Company. Problems with product quality could tarnish the reputation of our products
and may adversely affect our sales revenues. The Company must also ensure that our
sales force provides good customer service and adapts to fulfill the needs and preferences
of our consumers. If we are unable to maintain a good relationship with our clients and
consumers, our financial results may suffer.

OUR INSURANCE COVERAGE MAY BE INSUFFICIENT OR INADEQUATE TO
COVER CERTAIN LOSSES WE MAY INCUR.

Our insurance coverage is in line with our internal policies and in line with the industry
standards. In the case of extraordinary events, our insurance may be insufficient to cover
certain losses. As of the date of this offering memorandum, we maintain full-risk insurance
coverage for our physical assets, including machinery malfunctions and damage due to
stoppages and earthquakes for all of our assets. Our insurance policies are subject to
deductibles and coverage limits, and despite being in line with industry standards, may
not be adequate to provide coverage for certain claims. Moreover, the insurance market
remains cyclical and catastrophic events can change the state of the insurance market,
leading to sudden and unexpected increases in premiums and deductibles or unavailability
of coverage for reasons unrelated to our business. Additionally, we cannot guarantee that
future policies will not have terms that are less favorable than those currently in place.

There can be no assurance that, due to the phenomena of climate change and increased
social unrest, among others, our existing insurance coverage will continue to be available,
or available on commercially reasonable terms or at commercially reasonable prices, or
that the amounts for which we are insured, or the proceeds of such insurance, will fully
compensate us for our losses.

The occurrence of material adverse events, losses or other damages that are not partially
or fully covered by insurance or that exceed our insurance limits could result in unexpected
additional costs and could have a material adverse effect on our business, financial condition
and results of operations.
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(*) Media. foundations / NGO's. authorities / regulators. opinion leaders in sustainability. social organizations. among others.
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The mechanisms and periodicity with which we interact with each of them, as well as the main subjects approached here, are summarized in the table below:

stakeholders Communication channel Interaction frequency Subjects approached

EnCCUentro Magazine Monthly

Newsletters Al Dia Biweekly

Sustainability Report Annually

Materiality Interviews Annually

Annual Report Annually

Events Periodical

Intranet Periodical

Web App CCU Periodical

Information screens Periodical

Wall newspapers Biweekly

Mailings/Newsletter Biweekly People care, operational continuity, economic, social and
Workers Whistleblower Channel Periodical environmental performance, labor relations, career plans,

Strategic Plan Presentation Annually new ways of working, regional integration

Sustainability’s Meeting Annually

Suggestion box Periodical

Organizational Climate Survey Annually

Performance Evaluation Annually

Management Evaluation Annually

Culture Evaluation Triennial

Website Periodical

Social media Periodical

Reunions with syndicates Periodical

Team Leaders Permanently

CCU Investor Website Permanently

CEO and CFO Conference Calls Quarterly

Meetings Periodical

Conferences and road shows Periodical

Shareholders’ Meeting Annually _ _ _

Corm 20-F Annually Economic, socyal and environmental performance, progress
Investors Financial Results’ Press release Quarterly of the Strategm Planf regulatory framework, adaptation to

new regulations, projects and investments.

Newsletter Permanently

Sustainability Report Annually

Materiality Interviews Annually

Annual Report Annually

Events Periodical




stakeholders

Communication channel

Interaction frequency

Subjects approached

Emailing Permanently
1. Message from the Supplier Website Periodical
Chairman of the Board CCU Website Permanently
Sustainability Report Annually
2. Company Profile Materiality Interviews Annually ResolUt ¢ oint broiect .
o e o e
3. Corporate PP Audits and evaluations Annually requirements, supplier auaitpspetc P
Governance Technical planning meetings Permanently ' S
e . . Best Practices Guide Permanently
=5 étor'y remewer Whistleblower Channel Permanently
Organization Chart Bidding processes Permanently
Senior Management Supplier Survey Annually
Board of Directors Emailing Periodical
Responsibility Statement CCU Web Page Periodical
. Sustainability Report Annually
Compensation T :
.~ . Materiality Interviews Annually
tors' itt . .
|re.c ors omm| ee Annual Report Annually CCU's pandemic impacts and support, consultations
Audit Committee . CreCCU Periodical and complaints, economic, social and environmental
. Clients : : : . . - .
Risk management Customer satisfaction studies Annually performance, product innovations, advertising, education
T — Sales force contact Periodical and training, financial support
Stakeholders Customer service | Periodical
EnCCUentro Magazine Quarterly
Customer credit website Periodical
4. Strategy : : T
Social media Periodical
. Emp|oyees WebSite Permaneﬂtly
La Barra website Permanently
6. Business model Customer service Permanently Changes in consumer preferences, responsible drinking
Consumers Sustainability Report Annually campaigns, advertising, product launches, product
7. Performance 2021 Permanente attributes.
8. Sustainability Social media Permanently
Consumer trends study Annually
9. Information of Meetings and workshops Periodical
interest & material Specific programs by area of influence Periodical , ot _ al and . |
A Annual community relations plan Permanently Community relations, economic, social an environmenta
. performance, water scarcity, responsible alcohol
10.G | Inf ti Community Web Page Permanently consumption, pandemic support, environmental
Leneral inntformation . .1 ) )
Susﬁamabm'ty Report Anhua!ly contribution.
Social media Periodical

11. Subsidiaries and
Affiliated

Whistleblower Channel

Permanently
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stakeholders

Communication channel

Interaction frequency

Subjects approached

Society in general

Social media

Permanently

Whistleblower Channel

Permanently

Website

Permanently

Seminars and Events Periodical
Workshops Periodical
Meetings Periodical
Press releases Permanently
Sustainability Report Annually
Annual Report Annually

Economic, social and environmental performance,
stakeholder relations, complaints, joint projects, regulatory
changes, consumer trends, information relevant to society

in general.

There is an Investor Relations office that reports to the Corporate Administration and Finance
Management. At the same time, the Corporate Affairs and Sustainability Management is
in charge of media relations. CCU'’s official spokespersons to investors are the Manager
of Financial Planning and Investor Relations and the Corporate Manager of Administration
and Finance. CCU's official spokesperson with the media is the Corporate Affairs and
Sustainability Manager.

Notwithstanding the above, the Chairman of the Board of Directors and the Chief Executive
Officer are the official spokespersons for CCU with the media.

CCU keeps a transparent and open relationship with its shareholders and the community

in general. Some examples of this are as follows:

~ N R
CCU delivers a CCU participates in
detailed quarterly various conferences
analysis of its results and conducts
for each business annual roadshows
area, after which for both local and
the Chief Executive foreign investors.
Officer conducts a It also meets with
conference call where investors and
he explains CCU'’s analysts periodically
strategic guidelines throughout the year.
and answers questions
from analysts and
investors.
N Y

-

N
CCU complies with
the provisions of
the Securities and
Exchange Act of
1934, SOX and the
regulations issued for
this purpose by the
SEC and the NYSE,
sending the Form
20-F that registers it
with the SEC annually,
among other relevant
communications.
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Memberships and Associations

In CCU we actively participate in several external instances that allow us to contribute to sustainable development, in line with our adherence to the Global Compact and the progress
we have proposed in accordance with the Sustainable Development Goals (“SDGs”).

Association, group or initiative Description CCU Participation

AB Chile Association representing the country's food and non-alcoholic beverage industry. ECCUSA

Non-profit organization that brings together member companies and collaborating entities

ACCION Empresas committed to Corporate Social Responsibility and Sustainable Development.

CCU S.A. and VSPT Wine Group

Asociacion Chilena de Empresas de Bebidas Espirituosas Institution formed by the main representatives, importers and producers of alcoholic beverages

Pro Consumo Responsable ("APROCOR") operating in Chile. CPCh

Asociacion de Industriales de Antofagasta ("AlA”) Business guild focused on being leaders in sustainable development. ECCUSA

Asociacién de Industriales Area Norte A.G. (‘AsiaNor”) Eggi—grr]oﬂt trade association made up of industrialists from the Northern Area of the Metropolitan CCCUSA and Cervecera CCU Chile
Asociacion Gremial de Fabricantes y Distribuidores de Trade association that looks out for the good of the industry and its consumers. CPCh

Licores y Bebidas Espirituosas de Chile ("AFLECHI")

Trade association that seeks to be a meeting and information exchange point for the development

Asociacion Gremial de Industriales del Plastico ("ASIPLA”) PLASCO

of the sector.
Asociacién Gremial de Industrias Proveedoras (‘AGIP") Trade association of the food, cleaning products, household, beverages, beer and liquors, CCCUSA

personal hygiene and beauty:.
Asociacion Nacional de Avisadores (“ANDA") Trade association made up of the country's companies that invest in advertising. ECCUSA and Cervecera CCU Chile
Asociacion de Productores de Cerveza de Chile ("ACECHI") Guild that gathers and represents the main companies of the national beer industry. CCU S.A. and Cervecera CCU Chile
Camara de Comercio e Industrias de Valdivia ("CCIV”) Represents the interests of a large part of the commercial and industrial universe of Valdivia. Cerveceria Kunstmann S.A.
Camara Chileno - Alemana de Comercio e Industria Non-profit trade association. It is a powerful platform for business, technology transfer and .
p y Cerveceria Kunstmann S.A.
("“CAMCHAL") know-how.

Non-profit trade association, focused on transmitting the concerns of its members to the
Camara de Comercio de Santiago country's authorities, participating in legislative activities and promoting the work and interests La Barra S.A.
of national companies.

Cerveceros Latinoamericanos Non-profit association that brings together beer producers in Latin America. CCU S.A.
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Association, group or initiative

Description

CCU Participation

Corporacion para el Desarrollo de la Region de los Rios

(“CODEPROVAL)

A private, pluralistic, non-profit corporation that seeks to enhance the development of the Los
Rios Region, promoting citizen participation in local and regional activities together with unions,
universities and the business sector.

Cerveceria Kunstmann S.A.

Corporacion para el Desarrollo Productivo de la Araucania

(“CorpAraucania”)

Non-profit private legal entity, made up of the main business associations, universities, labor
unions, private companies and public institutions related to productive activity and the promotion
of business and investment in the IX Region.

Cervecera CCU Chile

Generacion Empresarial

Non-profit entity, dedicated to promoting and strengthening ethics in labor.

CCUSA.

Instituto Chileno de Administracion Racional de Empresas

(“ICARE")

Private non-profit corporation, independent of union and political interests, with the purpose of
promoting business excellence in the country.

VSPT Wine Group

Multigremial de la Araucania ("ASIMCA")

Trade association that seeks to promote the economic and productive development of the
region’s and country’s industry, through the promotion and proposal of both public and private
policies. Private non-profit entity, whose mission is the rationalization, development and
protection of the activities of the industrialists of the provinces of Malleco and Cautin.

Cervecera CCU Chile

United Nations initiative that provides a general framework to promote sustainable growth and

Pacto Global . L . . L CCUSA.
civic responsibility of public and private organizations.
Network of companies that seeks to promote inclusive work environments for diversity, and
Pride Connection to generate connections in order to attract talent to the different organizations that form part VSPT Wine Group

of the network.

Sociedad de Fomento Agricola de Temuco A.G. (SOFO)

Organization that brings together agricultural producers in the IX Region.

Cervecera CCU Chile

Sociedad de Fomento Fabril ("SOFOFA”)

Non-profit trade federation that brings together companies and associations linked to the
Chilean industrial sector.

CCU S.A.

Universidad de California, Davis (“UC Davis Chile”")

Public university in the United States that runs the Center for Innovation in Life Sciences in
Chile, with a focus on the requirements of the country's agri-food sector.

VSPT Wine Group

Wines of Chile ("WoC")

Non-profit, private trade association that represents Chile's wine producers. They were two
independent institutions that were unified some time ago, WOC dedicated to exports and VCH
to the domestic market.

VSPT Wine Group
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Association, group or initiative

Description

CCU Participation

Asociacion de Productores de Pisco ("APP”)

Chilean association that brings together winegrowers, winemakers, distillers and bottlers of
the Chilean pisco industry, covering more than 95% of these productive areas

CPCh

Asociacion de Vinas del Valle del Maipo

Not yet constituted, its creation was put on hold due to the pandemic. The purpose of the
association will be to promote the development and positioning of the common activity of its
associates, which is wine tourism and the production of wines with denomination of origin
Maipo Valley.

VSPT Wine Group

Asociacion de Vinas del Valle de San Antonio

A private organization of Vifas del Valle de San Antonio. Created in 2019, its purpose is the
dissemination, promotion, development and protection of the San Antonio Valley and the
Designation of Or<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>