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Disclaimer

Statementsmade in this presentationrelate to C C Ufutwe performanceor financialresultsare“ f o r -leakingd t a t e nvéhmtthe ”
meaningof Section27A of the U.S SecuritiesAct of 1933 asamended which are not statementsof fact and involve uncertaintiesthat could
causeactual performanceor resultsto materially differ. Forward looking statementsinclude, without limitation, any statement that may

predict, forecast,indicateor imply future results,performanceor achievementsand may containwordslike“ b e | i“ ewnd ,i C'iepxgteec,t”, ”
“envi S avdikelgr, € s wranyotiier wordsor phrasesof similarmeaning

Ourforward-lookingstatementsare not guaranteeof future performanceand our actualresultsor other developmentsmay differ materially
from the expectationsexpressedn the forward-looking statements Asfor forward-looking statementsthat relate to future financialresults
and other projections,actualresultswill be different dueto the inherentuncertaintyof estimates forecastsand projections Becausef these
risksand uncertainties potential investorsshouldnot rely on theseforward-lookingstatements Ourindependentpublicaccountantshavenot
examinedor compiled the forward-looking statementsand, accordingly,do not provide any assurancewith respectto such statements
No representationor warranty, expressor implied, is or will be madeor givenby usor any of our affiliatesor directorsor any other personas
to the accuracyor completenesof the information or opinionscontainedin this presentationand no responsibilityor liability is or will be
acceptedfor anysuchinformationor opinions

Althoughwe believethat theseforward-lookingstatementsand the information in this presentationare basedupon reasonableassumptions
and expectationswe cannotassureyou that suchexpectationswill prove to have been correct The forward-looking statementsrepresent
C C W/iewsasof the date of this presentationand shouldnot be relied uponasrepresentingour viewsasof any date subsequento the date
of this presentationas we undertakeno obligationto updateany of thesestatements Listenersare cautionednot to placeunduerelianceon
these forward-looking statements as such statements and information involve known and unknown risks Thesestatements should be
consideredin conjunctionwith the additionalinformation about risk and uncertaintiesset forth in C C USES€filings Prospectusupplements
dated Septemberl6, 2013and Septemberl3, 2013andthe accompanyindrospectuslated Augustl5, 2013 C C U ansualreport filed with
the ChileanSuperintendencide Valoresy SegurogSVSandin C C U20-Bfor the yearendedDecember31, 2015 filed with the U.S Securities
and Exchang€ommissiof{SEC)

Thispresentationand its contents are proprietary information and may not be reproducedor otherwise disseminatedin whole or in part
without our prior written consent Recipientf this presentationare not to construethe contentsof this summaryaslegal,tax or investment
adviceandrecipientsshouldconsulttheir own advisorsn this regard
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Ownership structure?)

"' HEINEKEN

50.0% 50.0% >
| T B

IRSA)
60.0% 14.7% 25.3%

CcCca

(1) Figures as of December 31%t, 2016. Number of shares 369,502,872 ;( 2) | RSA owns directly 53 . 2 % Inversior@CIRSAL TDA ga99. Woyowreech vehicle;6 . 8 %
(3) In Chile CCU'’ s shares are traded on the Santiago Stock Exchange, the Chile Electronic Stock Exchange and the Valparaiso Stock Exchange. 4
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Regionalmulticatego

beverages player

Contribution by Operating segment (As of December32016§V

ry

JVs and
Associated

Categories 5 categories Beer Beer Wine Corporate Functions Beer
Non Alcoholic Non Alcoholic Centers of Excellence Non Alcoholic
Spirits Cider Shared Services
Spirits

Geographies 6 geographies Chile Argentina Chile & Export Acrossall Bolivig®
Uruguay to 80 countries |Operating segments Colombid®
Paraguay

Volume 24.8min HL 71% 23% 6% -

Net Sales USD 2,308nIn 64% 24% 13% (1%)

EBITDA& USD 420nin 76% 12% 16% (4%)

EBITDAnargin® 18.2% 21.7% 8.8% 22.0% -

Employees 8,186 4,567 1,990 1,264 365

(1) Figures have been rounded to sum 100%; (2) Average exchange rate for 2016: CLP 676.83/USD; (3) Considered as Others/Eliminati ons i n CCU6s fi na

(4) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation and Amortization) used in the 20-F form; (5) Associate with 34% stake, and call
option for 17%. (6) Beer 50/50 Joint Venture In Colombia, estimated local production 2018. 5



Leaderwith strong brands &
long term alliances

Beer

Aﬁi@ ,,,,,,, - ﬁ' 7) = Pisco M
3&’/, * 1 - 3
iF  Heineken & Waters  caChamlum MANANTIAL %@ Rum T L) 41.9% 64.4%
= GUARD .‘
CRISTAL Functional : Spirit ANy F 6]
% = & Juices ‘@ m g R:::"' P voDica (%M
= : csD Afor
5 § Covis AM%EI. il MB{% o
g% bt Heineken Eresiua Pusinen Waters Lﬂ FUGNTG m Ciders I{eaﬂ 14 1%5) 60 6%
55 ‘ ‘p@aiﬂ‘ M" @ Functional
- A unctiona A
E m I & Juices m % RedBull 1888
Domestic VN (6)
P TARAPACA 17.9% 100.0%
Export . g
IANCELIA
27.9% 65.5%

(1) Weighted average volume market share. Source: Nielsen for Chile, Domestic Wine and Argentina, ID Retail for Uruguay, and Vifias de Chile for Export Wine. Annually updated
and weighted by Internal Market Size estimates; Market Size estimates annually updated. Last update December 2016; (2) Proportion of CCU volumes related to proprietary
brands; (3) Excludes HOD; (4) License for distribution and production in Argentina; (5) Includes Beer and Cider in Argentina; CSD, Beer, Nectar, Mineral Water and Flavoured
Water in Uruguay; CSD, Beer, Nectar and Mineral Water in Paraguay; (6) Domestic and export wines from Chile. Excludes bulk wine.




Starting Joint Ventures In

two new markets

BBO BEBIDAS BOLIVIANAS S.A.

(34% +calloption for 17%)

L1 2

“\1/,

CERVECERA

DE COLOMBIA
(50%)

» Strategic Partner

Grupo Monasterio

Rotobirn SA

» Brands

*

it (O
Heineken oM

g

)
TETATE

L1gefr

» Project Description

Localbeerand noralcoholic
production

-Today premium beerimported from the
Netherlands and US#&nd local craft production.
-2018 Localproductionof premium and
mainstream beer plus local craft production
Construction of local beer plant with

capacity 3 million HL.

-Total investment:USD $400 million



Significantmulticategory scale in

manufacturing, sales and logistics

Distribution
centers®

Number
of Plants®

Sales b Direct
channe Saledorce

R Retail
S Supermarket

4 Beer

6 Non Alcoholic 25 127,062 | : Indirect 1,044
5 Spirits
R52% S34% 1:14%

_ 3 Beer
ca 3 Cider 8 159,197 R28% S19% 1:54% 121
.© @ |5 e e e
§§, 1 NonAlcoholic 1 15,2004 R0% S16% 1:84% 1
e T
= 1 NonAlcoholic 4 33,7884 R48% S21% 1:31% 107

G 4 Production
€y 2 Storage 250) 29,3390 R36% S39% 1:25%9 720

=
5

1 Beer® 62® 178,004®) R71% S23% 1:6% 1,094®)

Bolivia and
Colombia

1 Beer (3) )
3 NonAlcoholic 3 34,869 R67% S4% 1:29% 200

(1) Main production facilities; (2) Owned plus long-term rent; (3) Points of sale related to direct sales only. For Chile, including Comercial Patagona, excluding Manantial; For
wine related to the domestic wine business only; (4) Related to both direct and indirect sales; (5) Through the Chile Operating segment network; (6) Domestic wine; (7) Plant
under construction, production expected for 2018; (8) Joint distribution through the Postobon network. Includes Central Cervecera de Colombia sales force and Postobon
shared sales force. 8



Business Model combines

focus and synergies

Chile International Business Wine Bolivia and Colombia

R

Corporate functions
Centers of excellence

Commercial
Industrial
Planning & logistics

Shared services

Production FOCUS & SYNERGIES

Marketing FOCUS BY CATEGORY

Sales FOCUS & MULTICATEGORY SYNERGIES BY COUNTRY

Logistes XS incies Lsnerooricrcio e rocus : SviercR SYNERGISR SYNERGIES




Focuson sustainable growth

—j Economicg CAGR 2062016
Volumeo 6.5% Net Saleso 11.4% EBITDA? o 9.2% Net Incomeo 12.8%

N 3
'—A x:=j

Responsible consumption Community support Art Organizationaklimate
q — 14
?.S?u/m socialab CCEH:ARTE 67% 75% 73y 74%
AMBR CCH
= |

2002 2014 2015 2016

‘ Zj Environmentalc Vision2020®

Y
Y

01,705 96:9% 00

8.81

(1 ".

KG/HL 2020:20%
CO¢

6.95 6.99 . 2010

B 2016

B target 2020

F_ﬂ 2020(H,0/Prod): -33% 338 3.44

‘ 2020ValorizationIndustrial Waste 100%

C02 (KG/ HL) Water Consumption Industrial Waste
(H20/ Prod) (% Valorization)

(1)Heineken joined CCU in 2003; (2) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation and Amortization) used in the 20-F form;
(3) Includes operations in Chile and Argentina, including domestic wine; Baseline targets are 2010 figures.

10
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Presencan growing

attractive markets

- EmEE=E =

Chile Argentina Bolivia Colombia Paraguay Uruguay USA

o erspercapita ooq 375 206 230 229 348 | 508
RTD Li%(le)rsper Capits !
Growth 16% 07%  6.7% 15% 32% 3.6% '@ (0.9%
(CAGR00616) i
Population 17.9 434 107 482 66 34 | 3218
(|\/|I||IOI’]S)( :
Population i
Growth® 1.1% 1.0%  1.6% 1.1% 1.4% 0.3% | 0.8%
(CAGRO00515) |

4) |
gggg‘g"gﬂ) 38% 17%  47%  38% 48% 43%  13%

(1) Ready-to-drink categories. Source: Canadean Global Beverage Forecast, September 2016. Estimated full year 2016 figures; (2) Considers all beverage categories listed on page 13;
(3) Source: International Monetary Fund (IMF), February 2017 (4) GDP growth at constant prices. Source: Bloomberg February 2017. 12



Presencan highly

attractive categories

(RTDLitersper capitain 2016}" Chile Argentina  Bolivia ~ Colombia Paraguay Uruguay USA
Beer 43 42 36 50 42 30 73
CSD 121 116 116 63 75 110 | 131
Nectarand Juices 23 8 15 13 9 10 41
Water® 35 121 16 23 42 109 | 134
FunctionalDrinks® 4 3 2 7 1 2 . 50
Spirit<® 4 3 1 3 6 |

Cider 0 2 0 0 1 1 1
Milk® 43 55 20 71 46 50 | 60
Wine® 13 23 1 2 7 23 | 10
TOTAL 286 373 206 230 229 348 | 508

(1) Source: Canadean Global Beverage Forecast, September 2016. Estimated full year 2016 figures. Annually updated. Figures have been rounded; (2) Includes Packaged
Water, HOD, Flavored Water and Enhanced Water; (3) Includes Iced Tea, Iced Coffee, Sport Drinks and Energy Drinks; (4) Includes all Spirits as Canadean definition (5)
Considers liquid milk; (6) Includes sparkling wine. 13



Strong market position in fast
growing segments

Industry CCUs Market Position
CAGR 046" (#L#2/#3)

Beer 2.6% #1
CarbonatedSoftdrinks 0.3% #2
Juices / Nectar 6.7% #1
L Chile Waterd 7.2% #1
Functional Drinks 26.0% #1
Spiritg 0.2% #1
Wine®) (1.4)% #2
Beer 0.9% #2
. Argentina Functional Drinks 11.2%
Cider (1.5)% #1
Beer 3.1% #2
A Uruguay qubonatedSoftdrinks 3.0% #3
— Juices / Nectar 9.2%
Water3) 7.6% #2
Beer 1.0%
= Paraguay CgrbonatedSoftdrinks 2.6%
Juices / Nectar 13.2% #1
Water3) 7.5%
o Beer 1.8% #2
_* Bolivia CarbonatedSoftdrinks 7.9% #3
Water® 12.1%
— Colombia Beer 1.6% #2

(1) Source: Canadean Global Beverage Forecast, September 2016; Annually updated. Figures have been rounded; (2) Volume market share; (3) Includes HOD, Flavored

Water and Enhanced Water (4) Includes all Spirits as Canadean definition; (5) Includes sparkling wine.

14
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Proventrack record for

financial performance

CHGAAPR
billion CLP 2004 2005 2006 2012 2013 2014 2015 2016 § 20022016
Volume(millionsof HL) | 10.2 11.1 11.4 12.3 13.4 14.2 15.7 16.3 17.3 18.4 19.9 21.9 22.9 239 248 6.5%
Net Sales 346 384 421 492 546 628 710 777 838 970 1,076 1,197 1,298 1,498 1,559 11.4%
EBITDAY 83 86 99 108 122 147 164 182 207 241 236 253 249 287 284 9.2%
EBITDA/Iargin(“) 23.%% 2256 2380 21.%9% 22.3%6 2386 23.1% | 23.80 246 2486 21.9% 21.1% 19.1% 19.1% 18.2%
NetIncome® 22 54 45 48 56 79 90 128 111 123 114 123 120 121 118 12.8%
RONA® 6.5% 93% 113 1220 13.606 14.8%6 14.206| 15.606 16.7% 18.686 16.9% 13.1% 12.4% 13.9% 13.4%
TotalMarket Sharel” 21.5% 221% 22.006 222% 22.4% 22.4% 23.3%| 23.6% 23.6% 24.0% 242% 25.8% 26.8% 27.6% 27.9%
EPS® 69.3 169.8 1425 151.3 175.2 248.7 283.8| 4019 347.6 3856 359.2 370.7 323.6 3269 320.6 11.6%
(1) Under Chilean GAAP. Figures in CLP Billions as of December of each year (5) Net Income attributable to Equity holders of the parent
(2) IFRS, figures in nominal CLP billions (6) RONA (Return on Net Assets) = EBIT / [Total Assets i (Total Current Liabilities - Other
(3) Average inflation for the period based on UF variation: 3.3% (www.bcentral.cl) Current Financial Liabilities)]
(4) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation & (7) Please refer to page 6 notes.

Amortization) used in the Form 20-F. (8) In CLP 16



Proventrack record for

Inorganicgrowth and alliances

» Overthe last 20 years successfully executing strategic M&msactions’?)

p Diversification from a Beer based company into a nedtegory branded beverage company

. kunsfmann
o2 o — P MOLSON€o0ls
* ) WS Central Cervecera
e - SPT | moncoor MANANTIAL de Colombia
(CUs Capital  Premium Merger between & | TRV g n SA
ECCUSA Increase Beer Aguas ((U - Nestlé Vsp-vr Pernod Ricord & (CU Paraguay
o o o o o a .
1994 1995 199 2002 2003 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2014
VsP (CU Argentina (PCH Promarca | Acquisition (CU Uruguay (CU Bolivia
of ICSA in ‘
- T was  Red Bul Ag - Argentina LA VICTORIA - B8O Read
o B o ¥ a::‘“‘ PALERMO ts?\/hz
MO R
0 ~1 i P (z:i::, N \’((W
? SANPEDRO }&{ % PISQUERA " Wl
Red Bull
- -
RedBul

Investment criteria for inorganic growth

Projects with high potential profitability in the medium run, with a possible limited dilutive short term effect;
Projects that enable us to buy or potentially build relevant and large scale operations;
Projects that enable us to keep developing muaétegory;

Projects with proprietary brands and/or long term license agreements with strategic partners;
Projects that provide us competitive balance.

V'V VvV VvV Vv

(1) Some transactions occurred during more than one year, but they are presented as if they where executed in the first year 17



Lastthree yearsperformance

shows growing results

20142016 min CLP

CAGR: 4.0% CAGR: 9.6%
23.9 ' L 408 1,559 EBITDA 2014 229,646
L 208 EstimatedExternalEffects® |  -32,971 '
Busines$srowth 87,505 —{— CLP 6&n
(volume, priceand efficiencie$ (20152016
Efficiencies)
EBITDA 2016 284,180
2014 2015 2016 2014 2015 2016
Volume(min HL) Revenuegmin CLP) 20142015
EBITDA 2014 229,646
CAGR: 11.2% Increases4 bps EstimatedExternalEffects® -14,325
19.1% BusinessGrowth 71,183
2865 18 2% (volume, price and efficiencie3
264.2 17.7%
229.6 EBITDA 2015 286,504
EBITDA 2015 286,504
EstimatedExternalEffects® -18,646
2014 2015 2016 2014 2015 2016 Busineswrowth 16,322
(volume price andefficiencie$
EBITDANGIN CLPY) EBITDAMargin®
Al‘(\ R); g EBITDA 2016 284,180

(1) Excludes the one-time effect compensation of CLP 18,882 million at EBITDA level received by our Argentine subsidiary CICSA during 2Q" 14 for the termination of the contract which
allowed us to import and distribute on an exclusive basis Corona and Negra Modelo beers in Argentina and to produce and distribute Budweiser beer in Uruguay; (2) Includes estimated
exchange rate and raw material cost effect; (3) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation & Amortization) used in the Form 20-F; 18



Recent consolidated performance

shows strong fourth quarter

Volume(Th HL)
Net Sales
EBITD
EBITDA?
EBITDAnargin®

Net Income

7,544
479,983
81,408
105,407
22.0%
55,432

6,949
451,952
69,263
91,884
20.3%
38,287

8.6%
6.2%
17.5%
14.7%
163 bps
44.8%

24,783
1,558,898
200,652
284,180
18.2%
118,457

23,927
1,498,372
204,937
286,504
19.1%
120,808

3.6%
4.0%
(2.1)%
(0.8)%
(89) bps
(1.9)%

(1) EBIT, also referred to as Adjusted Operating Result, is defined as Net Income before other gains (losses), net financial expense, equity and income of joint ventures, foreign currency exchan
differences, result as per adjustment units and income taxes; (2) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation & Amortization) used in the Form 20-F.

19



Strong fourth quarter performance

supported by core Operating segments

Operating segments

(min CLP) vinQMmd vinQwmep _n% FY 2016 FY 2015

Volume(Th HL) 5,312 4,485 9.6% 17,643 16,882 4.5%
Net Sales 299,379 265,452 12.8% 997,376 909,460 9.7%
EBITW 56,685 48,246 17.5% 154,551 155,331 (0.5)%
EBITDA? 74,853 63,614 17. 7% 216,288 212,030 2.0%
EBITDAViargin @ 25.0% 24.0% 104bps 21.7% 23.3% | (163)bps
s P9l \Volume(Th HL) 1,902 1,790 6.3% 5,752 5,697 1.0%
ISRl Net Sales 132,065 140,423 (6.0)% 370,109 405,714 (8.8)%
S =D 20,790 19,659 5.8% 20,815 30,266 (31.2)%
il EBITDA) 23,635 23,307 1.4% 32,743 44,600 (26.6)%
< EBITDAVargin® 17.9% 16.6% 130 bps 8.8% 11.0% (215) bps
Volume(Th HL) 330 314 5.2% 1,388 1,348 3.0%
Net Sales 50,405 47,107 7.0% 201,402 189,515 6.3%
EBITD 8,326 8,211 1.4% 37,189 32,533 14.3%
EBITDA) 10,053 10,132 (0.8)% 44,268 40,102 10.%%
EBITDAVargin® 19.9% 21.5% (156)bps 22.0% 21.2% 82bps

(1) EBIT, also referred to as Adjusted Operating Result, is defined as Net Income before other gains (losses), net financial expense, equity and income of joint ventures, foreign currency
exchange differences, result as per adjustment units and income taxes; (2) EBITDA is equivalent to ORBDA (Adjusted Operating Result Before Depreciation & Amortization) used in the
Form 20-F. 20



Strong balance sheet

As of Dec
Assets 31 2016
(min CLP)

As ?f Dec
31%, 2015

: HHTH i As of Dec As of Dec

Cash and castguivalents 133,79( 192,55 Financiabebt 184,62« 180,90:
Othercurrentassets 547,597 491,75¢ Otherliabilities 486,661 457,02t
Total current assets 681,38 684,31 Totalliabilities 671,284 637,92¢
Property, plantandequipment 903,832 | 872,66 Netequity (shareholder} 1,077,29¢| 1,057,81t
Othernon currentassets 286,35¢ 266,46¢ Minority interest 122,99¢ 129,70¢
Total noncurrentassets 1,190,19( | 1,141,13¢ Total equity 1,200,29¢| 1,187,52:
Total assets 1,871,577 | 1,825,44 Total liabilities and equity 1,871,577 1,825,44
. . . As of Dec As of Dec

Interestcoverage>3.0§) 13.99 12.40

Debt to equity ratio (<1.% 0.56 0.54

Netfinancialdebt/ EBITD® 0.18 (0.04)

Financiabebt/ capitalizatior) 0.13 0.13

- J

(1) Financial covenant as EBITDA / Financial Cost; (2) Financial covenant as Total liabilities/ Total Equity; (3) EBITDA is equivalent to ORBDA (Adjusted Operating
Result Before Depreciation and Amortization) used in the 20-F form; (4) Capitalization refers to financial debt plus total equity including minority interest

CCJ
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Strategic plan 2012018 focused

on growth and efficiencies

(I:fﬁciencies

> 4

Business
Model

Y &

é:stainability

We have proposedourselvesto grow profitably in all our categoriesand businesses
enhancingour value propositionto consumerswith our portfolio and innovations and
reachingcriticalmassin everygeography

We will seek with determination, by executing our Plan ExCCelenci&CU(costs,

expensesand revenue management) pest practicesthat will capture efficienciesand
generatea culture of excellencan all our operations

We have proposedourselvesto deepen C C UBusinessModel, by spreadingit and
making it actionablein all our businessunits and countries, putting focus on the
generationof sustainablevalue, basedon our people, on managerialand operating
processesandon avariety of tools and practices

We will have within CCUthe necessarytalent in order to conductour businessesn

everyleveland function, lookingfor our comprehensivelevelopment,putting focuson
the adhesionto our Internal CorporateValues

We will assureour businesslong term sustainabilityby promoting, with focuson its

externaldimension,a responsibldeadershipand a closerelationshipwith our different
stakeholders

23






